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CANNED  FOODS  EDUCATIONAL  EXHIBIT 


at  the  National  Convention  of  the 

AMERICAN  HOME  ECONOMICS  ASSOCIATION 

Kansas  City,  June  20-25 

on  request  hundreds  of  thousands  of  A.  M. 
A.- approved  manuals,  educational  pamphlets, 
charts,  text  books,  kits  of  cans,  etc.  Canco 
also  exhibits  at  their  conventions,  answering 
questions  in  person.  Over  half  of  the  leading 
home  economists  present  from  all  over  the  coun¬ 
try  registered  at  Canco’s  exhibit.  The  merits  of 
canned  foods  are  winning  their  support. 


In  attendance  were  home  economics  author¬ 
ities  from  America’s  schools  and  colleges, 
women  who  write  for  magazines  and  news¬ 
papers,  who  broadcast  over  the  air,  and  conduct 
cooking  schools  everywhere. . .  helping  to  guide 
America’s  eating  habits.  Canco  carries  on  a 
continuous  program  to  these  important  wo¬ 
men,  advertising  in  their  magazines,  sending 
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PLANTS 

OF  THE 

PHELPS  CAN  CO 

MANUFACTURERS  OF 

TIN  CANS 

CAPACITY 600  MILLION  CANS  PER  YEAI 

V  MAIN  OFFICE 

BALTIMORE  MD.  . 


AVARS  IMPROVED  UNIVERSAL  TOMATO  FILLER 


JUICE  ^ 

ADJUSTMENT  v 


also  For  Cut  Strins  Beans 

Built  in  two  sizes- -Seven  Pocket  and  Five  Pocket 
0  For  filling  Whole  Tomatoes. 


0  Measures  each  can  full  alike  with¬ 
out  crushing. 

%  Measured  amount  of  juice  deliver¬ 
ed  in  empty  can. 

0  Shaker  Fruit  adjusting  plate. 

0  Compression  adjustment. 

0  Can  adjust  to  any  weight  desired. 
Prices  on  request, 

AVARS  MACHINE  COMPANY 

SALEM,  NEW  JERSEY 
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SPLENDID  FEATURES 


THIS  IS  THE  LOCK-SEAM  BODY-MAKER  FOR 
THE  CAMERON  300-PER  MINUTE  LINE  OF  CAN  MAKING  MACHINERY 


la  Faulty  blank  is  quickly  removed  while  soldering 
attachment  is  automatically  cleared. 

2.  Flux  is  applied  before  seam  is  formed,  through 
means  of  constant  level  flux  pots. 


3*  Automatic  solenoid-operated  brake  stops  machine 
in  1  10  second. 

4b  Water  cooled  external  solder  horn  for  lithographed, 
enamel  lined  cans. 


JAeAe  ^ejoJtWveA  oAt  induuiclux^^  de^ixtAlAed  in  tfit  exUJtwJtiA: 

1b  The  body-blank  feed  of  our  hish  speed  Lockseamer  is  highly  perfected. 

For  reasons  beyond  our  control,  such  as  oily  sheets  or  scrap  trimmings,  It  is  possible  that 
the  feed  of  a  Lockseamer  may  occasionally  jam.  With  this  unit  the  operator  can  immedi¬ 
ately  extract  the  damaged  blank.  The  feed  and  rolling  attachment  are  hinged  so  they 
tilt  back,  allowing  the  removal  of  the  obstruction  and  immediate  resumption  of  production. 

If  the  Bodymaker  is  stopping  for  this  operation,  the  Cameron  patent¬ 
ed  clearing-off  mechanism  is  automatically  clearing  the  soldering  at¬ 
tachment.  By  this  arrangement,  the  can  bodies  in  process  of  manu¬ 
facture  are  correctly  soldered,  regardless  of  interruptions.  This  fea¬ 
ture  is  new  this  year  and 
should  be  seen  to  be  ap¬ 
preciated. 


Four^Station  CR 
Closing  Machine 


CONTINENTAL  CAN  COMPANY 

NEW  YORK  CHICAGO  SAN  FRANCISCO 


Today  you  don't  have  to  worry  about  peak 
loads,  because  no  matter  what  pressure  you're 
working  under,  Continental  has  a  full  line  of 
rugged  equipment  "built  to  take  it." 

But  remember.  Continental's  record  of 
satisfied  customers  is  not  based  merely  on  the 
high  quality  of  its  cans  or  the  precision  and 
speed  of  its  machines,  but  upon  its  progres¬ 
sive  policy  of  full  cooperation  and  service. 

There  are  45  Continental  plants,  located 
throughout  the  country  . . .  your  assurance  of 
prompt  delivery  of  any  quantity  of  cans,  on 
time.  And  at  your  disposal  is  a  highly  trained 
staff  of  closing  machine  and  research  experts, 
ready  to  help  you  not  only  in  emergency 
but  at  all  times.  It  will  pay  you  to  discuss 
your  present  or  future  canning  requirements 
with  a  Continental  representative. 


Continent€u  (Jostng 
Machine  No,  9 


Continental  Semi-automatic 
CJosing  Machine  No.  24 


Single-Station  Panama 
Closing  Machine 


Single-Station 

Panama  Closing  Machine  No.  10 


I'acuum  Closing 
Machine^  No.  23 
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EDITORIALS 

The  food  technology  conference— The 

gathering  of  the  food  experts,  convened  by  Prof. 
F.  C.  Prescott  at  the  Massachusetts  Institute  of 
Technology,  on  September  14th,  15th,  16th  and  17th, 
for  the  first  time  in  history,  found  more  than  500 
present,  representing  every  phase  of  food  study  and 
preservation.  As  might  be  expected  the  Professor 
planned  this  meeting  upon  a  high  scientific  scale,  the 
elite  of  food  students,  chemists,  engineers  and  tech¬ 
nicians,  and  the  conference  was  addressed  by  many 
of  the  most  notable  men  in  this  distinguished  calling, 
coming  from  all  sections  of  the  country  and  even  from 
foreign  shores.  To  the  layman  it  might  be  supposed 
this  would  be  a  solemn  and  serious  gathering,  but  again 
the  Professor  displayed  his  good  taste  as  well  as  good 
sense,  in  mixing  in  with  the  meetings  a  degree  of 
entertainment,  for  after  all,  men  at  heart  are  merely 
grown-up  boys  and  as  such  like  to  play.  So,  after 
serious  sessions  upon  serious  subjects,  the  convention, 
to  so  call  it,  relaxed  and  was  entertained  by  a  visit  to 
the  laboratories  and  plant  of  the  Dewey  &  Almy 
Chemical  Co.,  where  luncheon  was  served.  There  was 
a  stately  dinner  one  evening,  and  another  afternoon 
was  given  over  to  one  of  New  England’s  famous  Clam 
Bakes,  as  guests  of  the  Gorton-Pew  Fisheries  Co.,  at 
Glocester,  and  which  gave  them  an  opportunity  to  visit 
and  inspect  the  famous  fisheries  of  that  region. 

The  conference  aimed  to  cover  all  the  great  classes 
of  food  and  their  handling  or  production,  including 
frozen  foods,  canned  foods  and  the  containers,  glass- 
packed  foods  and  the  containers  and  many  others.  As 
a  consequence,  many  of  these  interesting  and  impor¬ 
tant  addresses  will  be  found  of  value  to  our  readers, 
and  we  propose  to  reprint  a  number  of  them. 

As  was  to  be  expected  the  conference  decided  to 
continue  its  sessions  in  other  years,  and  we  may  now 
expect  to  have  annual  meetings  of  these  greatest  minds 
devoted  to  the  study  and  perfection  of  the  means  of 
saving  foods.  And  this  is  as  it  should  be.  Here  men 
talk  in  a  language  understood  by  the  assembly,  and 
can  go  through  with  the  plans  which  seem  to  them 
to  be  well  worth  while;  they  are  the  doctors  in  con¬ 
sultation,  if  you  choose,  and  their  decisions  may  then 
be  presented  to  conventions  of  business  men,  such  as 
canners  Associations  and  the  like;  and  by  the  same 
token  the  time  of  those  same  business  associations  be 
.saved  from  the  technical  and  scientific  discussions  too 


often  inflicted  upon  them,  and  which  invariably  are 
far  over  their  heads. 

Professor  Prescott  has  added  one  more  laurel  to  his 
wreath  in  service  to  the  canners,  in  corraling  the  food 
experts  to  themselves,  and  making  possible  further 
studies  to  help  food  producers  improve  their  products 
and  avoid  losses. 

THE  “ADVISORY”  COMMITTEE— On  September 
30th  the  National  Canners  Association’s  Advisory 
Committee  will  assemble  in  Chicago  apparently  with 
the  purpose  of  planning  the  Association’s  further 
activities,  or  in  other  words,  charting  the  course  for 
the  coming  months,  and  very  probably  with  the  annual 
Convention  next  January  in  mind.  Would  it  not  be 
well  for  this  committee  to  act  in  a  thoroughly 
‘National’  way,  i.  e.,  to  consider  the  broad  interests  of 
the  canning  industry  in  all  sections  and  States,  and  in 
a  fatherly  way  to  suggest  to  the  State  and  local  can¬ 
ners’  Associations,  soon  to  meet,  matters  which  need 
or  should  have  serious  consideration  and  action?  Of 
course,  that  is  the  broad  purpose  of  the  N.  C.  A.,  but 
in  action  it  has  always  seemed  to  us  that  they  are  too 
careful  not  to  infringe  upon  the  freedom  of  the  minors, 
even  by  suggestion.  We  say  that  because  we  doubt  if 
these  minors  would  consider  it  an  infringement  upon 
their  rights  or  freedom  of  action  for  this  National 
body  to  urge  actions  which  affect  all  sections  of  the 
industry.  On  the  contrary  is  it  not  the  very  purpose 
of  this  National  Association  to  guide  the  actions  of 
the  lesser  and  separate  associations,  to  the  end  that 
the  whole  industry  may  present  united  action  on  such 
matters  ? 

These  meetings  of  canners  are  or  should  be  sessions 
of  business  men,  confining  attention  to  ways  and  means 
of  improving  the  business  procedure  of  canners.  If 
they  will  do  that  they  will  have  their  hands  full.  Now 
that  we  have  a  Technological  Conference,  as  above  ex¬ 
plained,  all  such  questions  may  well  be  left  to  the 
scientific  experts,  and  canners  conventions  devote  all 
their  time  to  ironing  out  the  irregularities  existing  in 
the  mercantile  conduct  of  the  canned  foods  business. 
And  there  are  plenty. 

What,  for  instance,  is  more  necessary  than  a  definite 
and  workable  Sales  Contract?  What  better  service 
could  the  National  do  all  canners’  associations  than  to 
have  its  expert  and  eminent  counsel  prepare  such  a 
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form,  and  submit  it  for  consideration  and  approval  or 
change  to  the  minors,  with  the  object  in  mind  to  make 
the  contract  so  adopted,  used  throughout  the  industry  ? 
It  certainly  is  not  an  impossible  task  to  devise  a  fair 
and  entirely  legal  form,  which  any  canner  can  use,  and 
which  all  the  worth-while  buyers  will  welcome,  for 
it  remains  true  that  it  is  only  the  dispicable  fringe 
among  the  buyers  who  disregard  their  contract  obliga¬ 
tions.  And  among  canners  that  fringe  is  not  entirely 
absent,  in  the  slighting  or  cheating  under  contract 
when  the  occasion  presents  itself.  And  it  is  the  extent 
of  such  evasions,  and  their  number,  that  has  forced 
many  otherwise  reputable  dealers  to  seek  revisions 
and  canners  to  grant  them.  All  hands  would  welcome 
the  ending  of  such  injustices,  both  sellers  and  buyers, 
we  are  sure.  More  than  that  we  do  not  believe  that 
the  evasions,  or  attempts  to  evade,  are  as  numerous 
as  some  would  try  to  make  us  believe.  You  recall  the 
old  adage :  “Do  well  a  thousand  times  and  you  will  not 
hear  of  it  once ;  do  wrong  once  and  you  will  hear  of  it 
a  thousand  times.” 

With  such  a  contract  as  suggested  that  trouble  would 
be  largely  ended,  provided — and  here  the  greatest  cry¬ 
ing  need  of  the  industry  comes  in,  and  a  tremendous 
educational  campaign  is  required — the  canners  will  in¬ 
sist  upon  full  compliance  with  the  terms  of  the  con¬ 
tract,  and  not  be  afraid  to  take  into  court  the  ones 
who  try  to  avoid  their  obligations.  There  is  no  use 
devising  any  form  of  contract,  much  less  seeking  to 
make  its  use  universal  throughout  the  industry,  if  the 
canners  are  not  determined  to  live  up  to  the  require¬ 
ments  on  their  part,  and  to  fight  to  the  last  ditch  to 
make  the  other  party  live  up  to  his.  That  is  just  a 
clarion  call  for  honesty  and  backbone.  Can  the  indus¬ 
try  furnish  it? 

We  believe  that  here  again  the  National  Association 
should  take  up  the  burden,  just  as  they  have  done  in 
defending  the  industry  against  the  ambulance-chasing 
racketeers.  The  League  for  Contract  Enforcement  is 
in  the  forming,  but  if  the  National  had  a  committee 
to  enforce  contracts  it  would  not  be  going  out  of  its 
natural  sphere,  and  it  would  not  cost  it  much  money, 
after  the  first  year  or  so.  Such  committee  should  en¬ 
force  the  contract  against  canners  as  well  as  against 
buyers,  to  the  end  that  the  world  would  come  to  know 
that  this  industry  is  an  industry  of  square-shooters, 
living  up  100  per  cent  to  its  contract  obligations.  No 
canner  could  afford  to  be  called  upon  the  carpet  for 
such  charges,  and  no  buyer  would  ever  let  himself  be 
branded  as  a  contract-welcher.  As  soon  as  the  com¬ 
mittee  demonstrated  its  determination  to  carry  on,  the 
need  for  its  services  would  disappear  mighty  quickly. 
And  as  with  the  damage  claim  matter,  it  would  serve 
to  bring  more  members  into  the  National,  where  every 
canner  should  be. 

If  this  one  thing  could  be  accomplished  in  the  can¬ 
ners’  conventions  of  this  Fall  and  Winter,  it  would  be 
one  of  the  most  beneficial  steps  ever  taken. 


CONTINENTAL  CAN  COMPANY  is  planning  to  establish 
a  plant  at  Stockton,  California. 
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PUBLISHED  EVERY  MONDAY 

20  South  Gay  Street,  Baltimore,  Md. 
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The  Canning  Trade  is  the  only  paper  published  exclusively 
in  the  interest  of  the  Canned  Food  Packers  of  the  United  States 
and  Canada.  Now  in  its  sixtieth  year. 

Packers  are  invited  and  requested  to  use  the  columns  of 
The  Canning  Trade  for  inquiries  and  discussions  among  them¬ 
selves  on  all  matters  pertaining  to  their  business. 

Business  communications  from  all  sections  are  desired,  but 
anonymous  letters  will  be  ignored. 

Address  all  communications  to  The  Canning  Trade,  Bal¬ 
timore,  Md. 

TERMS  OF  SUBSCRIPTION 


One  Year  $3.00 

Canada  4,00 

Foreign  -------  6.00 

Extra  Copies,  when  on  hand,  each  -  .10 


Advertising  Rates  Upon  Application 
Make  all  Checks  or  Money  Orders  payable  to 
The  Canning  Trade 


CONVENTION  DATES 

SEPTEMBER  29,  1937 — National  Pickle  Packet's,  Fall  Meeting, 
Palmer  House,  Chicago,  Ill. 

SEPTEMBER  30-OCTOBER  1,  1937 — Administrative  Council, 
National  Canners,  Chicago,  Ill. 

NOVEMBER  8-10,  1937 — Wisconsin  Canners,  Annual  Meeting, 
Schroeder  Hotel,  Milwaukee,  Wis. 

NOVEMBER  10,  1937 — Pacific  Fishei'ies,  Annual  Meeting,  Del 
Monte,  Calif. 

NOVEMBER  18-19,  1937 — Indiana  Canners,  Annual  Meeting, 
Claypool  Hotel,  Indianapolis,  Ind. 

NOVEMBER  19,  1937 — California  Olive,  Quarterly  Membership 
Meeting,  San  Francisco,  Calif. 

DECEMBER  8-9,  1937 — Pennsylvania  Canners,  Annual  Meet¬ 
ing,  Hotel  Yorktowne,  York,  Pa. 

DECEMBER  9-10,  1937 — New  York  State  Canners,  Annual 
Meeting,  Hotel  Statler,  Buffalo,  N.  Y. 

DECEMBER  14-15,  1937 — Ohio  Canners,  Annual  -Meeting. 

JANUARY  23-28,  1938 — Canning  Machinery  &  Supplies,  Annual 
Meeting,  Stevens  Hotel,  Chicago,  Ill. 

JANUARY  23-28,  1938 — National  Canners,  Annual  Meeting, 
Stevens  Hotel,  Chicago,  Ill. 

JANUARY  23-28,  1938 — National  Food  Brokers,  Annual  Meet¬ 
ing,  Palmer  House,  Chicago,  Ill. 

JANUARY  24-25,  1938 — National  American  Wholesale  Grocers, 
Annual  Meeting,  Congress  Hotel,  Chicago. 

JANUARY  26,  1938 — National  Pickle  Packers,  Annual  Meeting, 
Palmer  House,  Chicago,  Ill. 

MARCH  3-5,  1938 — American  Camping,  Annual  Meeting,  Hotel 
Pennsylvania,  New  York  City. 
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STARTING  A  LINE  IN  THE  FALL 

By  “BETTER  PROFITS” 

Special  Correspondent  of  The  Canning  Trade 


CORRESPONDENT  in  Wisconsin  writes, 

“For  two  years  we  have  been  working  with  a 
jobber  in  a  city  of  about  300,000  population.  Last 
year  he  did  but  little  more  with  our  line  than  to  accept 
what  orders  we  sold  for  him  at  retail.  This  season  we  put 
on  a  retail  man  to  cover  the  trade  thoroughly,  booked  a 
lot  of  orders  from  members  of  a  co-operative  advertising 
group  he  sponsors,  and  still  our  goods  are  not  being  adver¬ 
tised.  What  complicates  matters  still  more  is  the  fact 
retail  dealers  have  made  their  future  commitments,  futures 
are  arriving  and  we  find  it  hardly  pays  our  man  to  call  on 
the  trade.  How  can  we  get  started  with  this  distributor 
this  year?” 

The  solution  of  this  problem  is  not  as  simple  as  it 
seems.  However,  if  the  dealer  has  not  been  giving 
our  friend  the  old  run-around,  a  start  can  be  made, 
and  a  good  one,  too,  toward  volume  sales  next  year. 
Probably  the  distributor  had  obligations  he  was  unable 
to  shake  until  too  late  for  commitment  on  the  line  in 
which  our  correspondent  was  interested.  It  is  safe 
to  assume  that  this  is  not  the  case  at  present,  how¬ 
ever,  when  future  deliveries  are  being  made  and 
obligations  for  the  purchase  of  futures  discharged. 

If  the  canner  in  question  packs  a  complete  line,  or 
one  that  is  fairly  complete,  in  it  are  several  leaders. 
If  I  were  to  contact  the  dealer  for  this  canner  I  would 
select  leaders  in  the  line,  quality  products  in  every 
case,  and  list  them  in  the  order  of  their  probable 
movement.  Then  I  would  set  suggested  resale  prices 
for  special  sales  and  on  the  shelves  of  members  stores 
daily.  In  either  case  I  would  make  these  prices  high 
enough  to  promise  the  retail  dealer  a  better  than 
usual  mark-up.  With  this  added  profit  incentive  the 
interest  of  many  can  be  secured  in  the  line  who  would 
otherwise  be  apt  to  continue  pushing  known  brands 
asked  for  by  consumers. 

Set  the  sales  prices  of  the  line  at  a  figure  enabling 
the  retail  grocer  to  make  about  twenty  per  cent,  allow 
him  at  least  twenty-five  per  cent  on  his  shelf  prices, 
and  allow  the  retail  salesman  from  the  factory  to  con¬ 
tinue  calling  on  the  trade  provided  the  distributor 
will  agree  to  one  thing,  namely,  that  the  voluntary 
co-operative  group  advertise  the  selected  leaders  at 
least  twice  a  month.  If  this  is  settled  favorably,  let 
the  retail  man  present  to  each  member  of  the  group 
the  suggested  setup,  have  him  point  out  the  better 
profit  margin  and  explain  at  the  same  time  that  retail 
work  and  advertising  are  being  done  at  present  not 
so  much  for  the  sake  of  any  orders  that  may  be  forth¬ 
coming  but  only  that  the  members  of  the  group  may 
be  in  a  position  next  spring,  through  their  personal 
knowledge  of  the  line,  to  book  intelligently  for  future 
delivery.  Have  the  salesman  go  to  some  unusual 


lengths  to  see  to  it  that  each  member  is  supplied 
with  goods  with  which  to  meet  the  ad.,  but  be  certain, 
too,  that  none  are  loaded  to  such  an  extent  that  sales 
of  stocks  already  bought  will  be  interferred  with 
materially. 

The  average  co-operative  advertising  group  has  an 
advertising  committee  that  passes  on  new  items  and 
assists  generally  in  setting  advertising  policies.  I 
would  make  no  attempt  to  sell  a  large  number  of  the 
group  at  one  time  in  a  big  mass  meeting,  but  I  would 
try  as  far  as  possible  to  sell  each  committee  member 
in  turn  until  a  good  part  of  the  leadership  in  the 
group  were  satisfied  to  go  along  supporting  my  line 
this  Fall  and  Winter,  in  order  that  it  move  in  volume 
next  year.  Advertising  in  the  regular  ads.  of  the 
voluntary  need  not  be  large,  but  it  should  be  consistent 
and  of  a  nature  to  indicate  the  faith  of  the  sponsor  in 
the  line  offered. 

In  many  cases  the  operators  of  such  advertising 
groups  are  not  blessed  with  salesmen  calling  on  the 
trade,  but  must  depend  on  house  salesmen  for  the 
booking  of  business.  Whenever  you  find  such  a  con¬ 
dition,  work  closely  with  the  desk  men.  Arrange  as 
suggested,  the  schedule  of  items  to  be  featured  in  the 
advertising.  Go  over  with  each  the  presentation  of 
the  line  to  prospective  buyers  and  teach  them  to  be¬ 
come  familiar  with  the  items,  the  individual  profit  to 
the  retail  dealer  who  sells  them  on  special  sales,  and 
during  the  week  at  shelf  prices.  The  appeal  of  the 
ringing  cash  register  is  still  potent  in  compelling  sales 
at  any  time.  If  the  house  contacted  has  a  show  room 
in  which  mass  displays  are  set  up,  display  your  goods 
there  as  often  as  you  may  and  in  as  large  quantities  as 
you  can.  Goods  well  displayed  are  half  sold.  It  will 
be  necessary  for  you  to  fortify  the  sales  of  your  retail 
man  with  such  large,  imposing  displays  as  your  man 
can  get.  If  the  distributor  travels  men  and  will  allow 
your  man  to  work  with  them,  so  much  the  better. 
His  visit  to  the  trade  in  company  with  a  regular  sales¬ 
man  will  help  get  new  dealers  started  that  you  could 
not  interest  in  any  other  way.  If  the  wholesale  grocer 
employs  a  number  of  men,  or  even  one,  to  call  on  the 
trade  in  the  interests  of  new  lines,  and  wishes  to 
“farm”  them  out  to  the  canner  at  his  expense,  assume 
the  burden  and  smile,  because  they  will  do  more  than 
a  factory  man  can  toward  quickly  persuading  grocers 
to  stock  a  new  line  while  they  still  have  money  invested 
in  items  that  have  been  moving  profitably. 

The  efforts  of  the  factory  man  on  the  trade  ought 
to  all  be  centered  in  building  interest  in  the  line  for 
the  coming  season,  in  order  that  his  future  selling  in 
1938  will  secure  as  large  a  volume  of  bookings  as 
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possible.  If  he  will  contact  the  membership  regularly 
as  ads  are  scheduled,  he  should  be  able  to  get  a  case 
or  two  in  each  store  of  the  item  to  be  advertised.  In 
the  instance  of  large  stores  having  anniversary  sales 
or  others  of  a  special  nature,  the  goods  ought  to  be 
advertised  and  pushed  aggressively  until  the  retail 
grocers  interested  are  convinced  the  canner  is  doing 
all  he  can  to  make  easy  the  featuring  of  the  line  next 
year.  Any  business  worth  having  is  worth  going  after 
hard  and  vigorously.  Plan  accordingly  and  work  your 
plan. 

Store  helps  will  hardly  be  of  a  great  deal  of  use 
this  Fall  and  Winter,  but  a  supply  next  season  will 
help  speed  the  day  when  distribution  from  the  canner’s 
standpoint  is  worth  while.  As  soon  as  this  point  in 
sales  has  been  reached,  recipe  leaflets  will  come  in 
handy,  cuts  or  mats  ought  to  be  available  for  use  when 
distribution  will  warrant  or  individual  dealers  wish  to 
feature  the  line.  Encourage  as  many  of  such  sales  as 
possible  this  Fall,  but  bend  every  reasonable  effort 
toward  moving  a  volume  of  goods  in  each  case,  thus 
building  up  a  successful  record  of  performance  to 
which  reference  may  be  made  when  others  are  being 
interested  in  the  line. 

Above  all  else,  be  free  with  samples.  House  sales¬ 
men,  desk  or  outside,  should  know  beyond  a  shadow 
of  a  doubt,  and  from  personal  experience,  that  the  line 
has  all  the  virtues  claimed  for  it  and  that  it  is  far 
better  than  the  average.  Consumers,  in  turn,  ought 
to  be  acquainted  with  it  by  means  of  Saturday 
demonstration  sales  as  often  as  they  can  be  arranged. 
Salesmen  cut  samples  in  the  Spring  when  selling  for 
future  delivery  against  competition;  they  should  be 
as  ready  in  the  Fall  to  show  all  interested  the  virtues 
of  their  offerings.  In  many  cases  samples  cut  to  ad¬ 
vantage  against  stock  on  hand,  if  such  cuttings  are 
accompanied  with  diplomatic  sales  arguments,  will 
make  easy  the  introduction  of  spot  shipments  to  care 
for  the  ads.  set  to  run  during  the  Fall  and  Winter 
months. 

If  it  is  not  possible  to  get  all  the  line  set  up  or  even 
several  representative  items,  get  as  many  as  you  can, 
even  one  or  two.  Be  sure  they  will  stand  up  from  a 
quality  standpoint  with  all  opposition  and  you  can 
later  argue  that  your  entire  line  was  only  fairly  repre¬ 
sented  by  the  few  items  advertised  and  successfully 
sold  after  other  futures  were  all  on  hand. 

The  foregoing  are  some  of  the  principal  ways  in 
which  you  can  get  a  line  started  in  the  Fall  against 
the  time  later  when  you  will  want  to  see  the  full  sup¬ 
port  of  the  group  swung  into  line  behind  your  offer¬ 
ings.  When  working  to  secure  the  promise  of  dis¬ 
tributors  to  advertise  your  line,  in  opposition  to  goods 
already  on  hand,  stress  your  willingness  to  work  harder 
than  ever  on  the  retail  trade  in  support  of  your  goods ; 
point  out  the  willingness  of  your  man  to  hold  Saturday 
sales  and  deliver  goods  in  small  quantities  to  cover  the 
ad.  whenever  a  retail  dealer  feels  he  does  not  wish  to 
stock  a  new  line  heavily  at  this  time  of  the  year. 
Demonstrate  enough  readiness  to  go  all  the  way  with 
a  distributor  with  whom  you  have  already  worked  for 
two  years  and  they’ll  go  along  with  you! 


THE  CANNER  IS  THE  COAT 

By  Roy  irons,  Secretary 

The  Ohio  Canners  Association,  Clyde,  Ohio 

IN  calling  on  several  members  last  week,  it  was  found 
that  many  have  sold  future  corn  and  tomatoes  quite 
heavily  and  were  making  deliveries  and  that  when 
these  were  filled,  it  would  leave  but  a  limited  amount 
of  un-sold  spots,  and  none  in  a  few  cases. 

Several  members  reported  that  they  had  been  ap¬ 
proached  by  buyers  to  re-adjust  their  future  contracts, 
but  they  had  refused,  and  were  shipping  the  orders. 
Some  found  they  were  over-sold  and  were  making  pro¬ 
rate  deliveries. 

To  our  surprise,  along  with  the  request  of  the  buyer 
was  the  unusual  gall  of  some  brokers,  pleading  with 
the  canners  that  they  had  worked  hard  to  get  the 
business  introduced  and  get  the  order,  therefore,  the 
canners  should  yield  and  reduce  the  price,  and  accept 
the  buyer’s  request. 

It  raises  the  old  question,  “Who  pays  the  broker?’’ 
The  canning  business  is  a  gamble  and  a  tough  game 
at  the  most  pleasant  moments  of  life,  but  when  you 
have  someone  on  your  payroll  “boring  from  within’’ 
it  is  full  time  to  get  a  new  employee. 

Another  question,  do  the  buyers  re-adjust  and  pay 
you  more  when  the  spot  market  at  time  of  delivery 
is  higher  than  futures?  No,  never. 

Instead,  if  you  have  a  short  crop  and  pro-rate  de¬ 
livery,  he  should  pro-rate  your  advance  in  cost  at  the 
time  of  delivery.  Try  and  get  it.  Last  year  some  corn 
canners  delivered  65  cent  futures  and  sold  spots  at  $1. 
Did  the  buyer  re-adjust? 

If  the  buyers  had  paid  the  poor  canners  in  the  past 
on  the  same  ratio  of  adjusting  future  contracts,  as  the 
canners  have  to  them,  the  canners  would  all  be  riding 
in  limousines  with  a  colored  chauffeur. 

Future  prices  were  based  and  made  on  fair  estimated 
volume.  The  disappointing  yields  have  added  to  the 
cost  to  where  the  future  prices  do  not  look  as  sweet  as 
when  they  were  named. 

Instead  of  listening  to  the  present  chiseling  buyers 
and  brokers,  start  playing  the  old  game  of  hide  and 
seek ;  go  Ashing  or  on  a  vacation  until  they  have  moved 
out  their  futures,  and  let  them  seek  you. 

It  is  well  to  recall  that  when  any  industry  makes 
pro-rate  deliveries — normally — the  old  and  aged-time 
and  tried  rule — of  supply  and  demand  eventually  takes 
place,  that  it  seems  without  reason  or  doubt  in  this 
instance  that  it  should  result  in  a  sellers’  market. 

We  are  reliably  informed  that  a  tomato  canner  in 
another  State  recently  re-adjusted  $200  per  car  on 
three  cars  of  tomatoes,  or  $600,  if  you  please.  My  what 
a  philanthropist! 

A  contract  is  a  contract,  and  if  the  buyer  signs  one, 
let  him  take  his  gamble  with  you.  Rebating  and  re¬ 
adjusting  is  a  great  one-sided  game  with  the  canner 
having  a  glorious  time  of  playing  the  role  of  goat. 
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The  Lowest  Price  Efficient 
Bean  Snipper  Made  Today 

Meeting  the  demands  of  the  canning  trade 
for  a  low  cost  Bean  Snipper  which  embodies 
the  exclusive  outstanding  features  of  the 
famous  CRCO  line.  Has  the  patented  CRCO 
composition  die  cast  pockets  and  clean-cut¬ 
ting  stationary  knife  which  eliminates  crush¬ 
ing  and  excessive  “bleeding.” 

Send  for  special  prices  and  Bulletin  CBS-1 


Me 


EQUIPMENT 


T]H[]e  lUKTitinEiD*  Westminster, Md 


HUSKERS  —  CUTTERS  — TRIMMERS  — CLEANERS 
SILKERS— WASHERS  and  GRINDERS 


i  BUILT  RIGHT 

ajT  The  new  ^uc  Husker  (below)  is  provided  to  do  tbe  pre- 

By  cision  job  of  automatically  debutting  and  husking  corn  at 
great  speed,  without  waste.  The  new  ^tc  Cutter  (left)  is 
"  designed  and  constructed  to  cut  with  unequalled  accuracy 
all  of  the  corn  of  all  sizes  of  ears  and 

machines  are  built  by  one  of  the  country’s 


CORN  CANNING 


Write  for  descriptive  literature  covering  Corn 
Canning  Equipment  and  the  Method  of  Can¬ 
ning  Whole-kernel  Corn. 
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CROP  REPORTS 

Reported  Direct  by  CANNERS 

Contribute  your  share  and  keep  this  column  up  to  the  minute. 
We  urge  your  co-operation  and  invite  your  communications. 


CORN 

HOOPESTON,  ILL.,  September  20,  1937 — Sweet:  Have 
just  finished  packing  operations  and  have  received  a 
normal  return  on  our  acreage.  On  Narrow  Grain 
Evergreen  varieties,  however,  we  will  be  short.  The 
early  plantings  turned  out  quite  well,  but  on  account 
of  continued  dry  weather,  the  later  plantings  dropped 
off  considerably. 

ST.  CLOUD,  MINN.,  September  20,  1937 — 50  per  cent 
of  normal  crop  but  better  than  1936,  as  we  did  not  have 
enough  corn  to  operate  our  plant. 

DELTA,  PA.,  September  15,  1937 — All  in  last  week. 
75  to  80  per  cent  of  normal. 

FELTON,  PA.,  September  18,  1937 — Sweet:  Have 
finished  packing  with  a  yield  of  2Y>  tons  per  acre. 
Have  packed  16,000  cases  of  Evergreen,  of  which  half 
is  sold. 

SNOHOMISH,  WASH.,  September  18,  1937 — 100  per 
cent  crop. 

SHEBOYGAN,  wis.,  September  20,  1937 — Our  pack  is 
nearing  completion  with  only  about  a  70  per  cent 
normal  yield.  The  quality,  however,  runs  very  nice  on 
both  Yellow  Bantam  and  Evergreen. 

TOMATOES 

HOOPESTON,  ILL.,  September  20,  1937 — This  is  the 
first  year  in  the  matter  of  operation  of  tomato  products 
and  we  have  not  as  yet  completed  our  pack. 

CAMBRIDGE,  MD.,  September  18,  1937 — This  has  been 
one  of  the  shortest  seasons  we  have  experienced.  Can¬ 
not  remember  ever  quitting  as  early  as  September 
3rd,  which  we  did  this  year,  and  we  think  this  is  about 
the  same  experience  all  canners  have  had  on  the 
“Shore.” 

MARSHFIELD,  MO.,  September  21,  1937 — Crop  is  99 
per  cent  in  the  can  and  is  about  70  per  cent  of  a  normal 
pack  for  this  territory.  For  the  past  week  tomatoes 
have  been  very  disappointing  and  are  practically  all 
over  now.  So  much  rain  when  fruit  should  have  been 
getting  best  cultivation,  made  the  season  very  short  and 
the  total  output  disappointing.  Price  should  be  at 
least  75  cents  now  if  other  producing  territories  are 
similar  to  this. 

HOPEWELL,  N.  J.,  September  21,  1937 — Finished 
packing  September  18th,  which  is  the  earliest  we  have 
closed  for  many  years  back.  We  packed  35  per  cent 
as  many  as  last  year.  Yield  about  3  tons  per  acre. 


ST.  HENRY,  OHIO,  September  16,  1937 — Normal  acre¬ 
age  was  planted  this  year.  Plants  looked  good  until 
the  heavy  rains  in  July.  About  one-third  of  our  stand 
drowned.  When  packing  time  came  we  found  that 
another  third  lost  their  entire  foliage  and  the  first 
setting  of  fruit  was  all  that  we  got  from  those  fields. 
Now  the  pack  is  over,  we  might  pack  a  couple  thou¬ 
sand  cases,  but  that  is  the  limit.  Our  normal  pack  is 
35,000  cases.  We  have  packed  16,000  cases  and  might 
reach  50  per  cent  of  normal  pack. 

DELTA,  PA.,  September  15,  1937 — This  week  will 
finish  the  pack  with  about  33V3  per  cent  of  normal 
production. 

FELTON,  PA.,  September  18,  1937 — We  had  100  acres 
contracted  and  should  have  packed  20,000  cases  of 
No.  2’s.  Are  now  finished  with  a  pack  of  7,000  cases 
No.  2’s  or  one-third  of  a  pack  of  very  poor  quality. 
We  only  got  2,000  cases  of  good  tomatoes;  in  1936  we 
packed  18,000  cases  of  No.  2’s  and  got  16,000  cases  of 
extra  standards. 

DUNLAP,  TENN.,  September  21,  1937 — Crop  is  only 
about  40  per  cent  of  the  expected  yield.  Continued 
rains  hurt  the  crop. 

STOTLERS  CROSS  ROADS,  w.  VA.,  September  20,  1937 — 
Not  more  than  a  40  per  cent  yield  on  more  than  100 
per  cent  acreage.  Smallest  yield  per  acre  we  have 
ever  had.  Packing  season  about  over. 

BEANS 

EAST  JORDAN,  MICH.,  September  16, 1937 — Green  and 
Wax:  Pack  over  last  week.  Excellent  quality,  good 
yield.  Had  300  acres  as  against  200  last  year.  125 
acres  of  Wax  and  175  acres  Refugee  Green.  Selling 
very  nicely. 

SNOHOMISH,  WASH.,  September  18,  1937 — Crop  100 
per  cent. 

SHEBOYGAN,  WIS.,  September  20,  1937 — Crop  is  com¬ 
pleted  with  a  very  disappointing  yield.  Pack  is  only 
about  25  per  cent  of  normal.  The  hot  dry  weather  of 
August  struck  the  beans  at  a  particularly  vulnerable 
time. 

BEETS 

EAST  JORDAN,  MICH.,  September  16, 1937 — Crop  looks 
fair.  75  acres  as  against  50  acres  last  year.  Packing 
starts  next  week,  or  thereabouts. 


(Continued  on  page  26) 
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Pi  edmont  labelCom  pany 


DESIGNERS  '  '  LITHOGRAPHERS 


Kyler  Labeling  Machine 

Quickly  adjusted  for  wide  range  of  can  sizes 

\  RADICALLY  NEW 

MOST  CONVENIENCES 
\  FEWEST  PARTS 


Sprague-Sells 
Super -Pulper 


'It  has  everything  with  half  the  parts' 


WESTMINSTER  MACHINE  WORKS 

Labeling  and  Boxing  Machine  Manufacturers 

Westminster,  Maryland,  U.S.A. 

DOMESTIC  DISTRIBUTORS — A.  K.  Robins  &  Company,  Inc.,  Baltimore, 
Md.;  Chlsholm-Ryder  Company,  Inc.,  Niagara  Falls,  N.  Y.;  ^rlin  Chap¬ 
man  Company,  Berlin,  Wis.;  Willard  Machinery  Company,  Los  Angeles, 
Calif.;  Duncan  Equipment  &  Supply  Co.,  Seattle,  Wash. 

CANADIAN  DISTRIBUTOR — ^The  Brown  Boggs  Foundry  &  Machine  Co., 
Ltd.,  Hamilton,  Canada. 

FOREIGN  DISTRIBUTOR — Ateliers  de  Construction  E.  Lecluyse,  S.  A., 
Antwerp,  Belgium,  manufacturers  for  Continental  Europe. 


Sprague-Sells 

Super-Finisher 


TO  BIG  PROFITS 


Jump  obstacles  in  the  path  of  quality  pulping  and  fin¬ 
ishing  with  these  two  sensationally  successful  machmesi 
With  the  completely  modernized  Sprague-Sells  Super- 
Pulper  and  Super-Finisher,  all  waste  is  eliminated,  and 
the  last  ounce  of  usable  material  fed  to  them  is  turned 
into  profits. 

In  every  case  the  yield  obtained  through  the  use  of 
these  machines  is  considerably  increased,  sometimes  as 
much  as  9%. 

All  machines  quickly  convertible  for  either  pulping  or 
finishing.  Capacity — far  greater  than  other  machines. 
Mail  the  coupon. 

Modern  Canning  Equipment  for  All  Food  Products 


to  meet  your  trade  requirements. 


Sprague-Sells  Division 

HOOPESTON,  ILLINOIS 

r fo6d''mVc~hin~eW  cbVpoRATfoN 


C-201-T 

(Sprague-Sells  Division)  HOOPESTON,  ILL. 

Please  send  me 

Q  Full  details  of  the  Super-Pulper  and  Super-Finisher. 
□  Your  complete  General  Catalog  No.  400. 
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GRAMS  of  INTEREST 


J.  J.  ROGERS 


STARTLING  NEWS  reached  us  by  wire  Thursday  morn¬ 
ing  announcing  the  sudden  death  of  John  J.  Rogers, 
Secretary  of  the  Indiana  Canners  Association  at  his 
home  in  Pendleton  on  Wednesday  evening.  Almost  at 
the  same  time  a  letter  was  received  from  “J.  J.”  an¬ 
nouncing  the  Association’s  meeting  date.  He  had  for 
a  long  number  of  years  been  a  prominent  canner  in 
the  state  and  came  into  the  position  of  the  association’s 
secretary  when  Kenneth  Rider  stepped  out  of  the  office 
for  the  presidency  of  the  association.  He  had  done  a 
splendid  job  as  full  time  Secretary  and  was  loved  by 
all  that  knew  him  for  his  faithful,  untiring  efforts. 
We  have  lost  a  man  and  friend  whose  place  will  be 
mighty  difficult  to  fill. 

• 

CALIFORNIA  CITRUS  PULP  COMPANY  has  been  incor¬ 
porated  to  engage  in  the  canning  of  citrus  fruits  at 
Colton,  California.  The  capital  stock  is  placed  at 
$200,000  and  the  directors  are  Ed  and  Saydee  Philipson 
and  J.  Johnson. 

• 

CRABMEAT  PRODUCERS  ASSOCIATION  has  been  formed 
by  the  packers  of  Florida  with  H.  W.  Shaw,  Jackson¬ 
ville,  as  President. 

• 

H.  J.  HEINZ  COMPANY  plan  to  erect  a  building  at 
Portland,  Oregon,  for  office  and  warehouse  purposes. 

• 

INDIANA  CANNERS  ASSOCIATION  will  hold  its  Annual 
Meeting  at  the  Claypool  Hotel,  Indianapolis,  November 
18th  and  19th. 


“STERO-VAC”,  the  revolutionary  processing  equipment 
of  the  Crown  Can  Company,  which  has  successfully 
met  all  laboratory  tests  is  being  operated  on  test  com¬ 
mercial  runs  this  season.  If  these  test  packs  fulfill 
expectations,  the  result  will  be  not  only  a  tremendous 
saving  in  operating  costs  but  an  improved  product 
almost  identical  to  produce  picked  fresh  from  the 
garden  and  prepared  for  the  evening  meal.  The  im¬ 
provement  in  flavor  and  appearance  is  astounding ! 

Those  who  witnessed  the  run  on  corn  and  lima  beans 
saw  them  filled  into  the  cans,  a  little  brine  added,  the 
filled  cans  go  through  the  exhaust  box  into  “Stero-Vac” 
which  seamed  on  the  especially  designed  top,  through 
which,  first  a  vacuum  was  drawn,  followed  by  an  in¬ 
jection  of  steam  which  completed  the  cook,  when  the 
top  closure  was  finally  sealed.  The  drawing  of  the 
vacuum  and  steam  injection  took  just  30  seconds, 
giving  the  machine  a  capacity  of  60  cans  per  minute 
on  these  products.  From  “Stero-Vac”  the  cans  were 
conveyed  to  a  cold  water  spray  cooling  box  then  packed 
directly  into  cases. 

On  cutting  a  can  of  “Stero-Vac”  packed  foods  one 
prominent  buyer  and  handler  of  both  canned  and 
frozen  foods  was  heard  to  remark  that  canned  foods 
so  produced  are  the  answer  to  frozen  food  competition. 
All  in  all,  they  have  got  something  in  “Stero-Vac”. 

MARTIN  VAN  BUREN  CARNELL,  who  Operated  the 
Carnell  Canning  Company  at  Pineville,  Missouri,  and 
who  had  been  directing  WPA  construction  in  the 
Joplin  district,  died  recently  at  Joplin.  He  was  60 
years  old. 

• 

ST.  CLAIR  FOODS  COMPANY,  McAllen,  Texas,  has  been 
formed  to  pack  grapefruit  juice,  grapefruit  segments, 
beans,  tomatoes  and  other  products  of  the  section.  The 
plant  to  be  built  will  be  equipped  for  250,000  to  300,000 
cases  production. 

• 

DESERT  CITRUS  PRODUCTS  ASSOCIATION  plans  the  Can¬ 
ning  of  grapefruit  juice  at  both  Phoenix  and  Yuma, 
Arizona.  Operations  will  be  directed  by  W.  J. 
Kitterman. 

• 

IT  TAKES  BROAD  SHOULDERS  to  carry  this  One  from  a 
prominent  commercial  sheet :  “Standard  crushed  Ever¬ 
green  corn  in  enamel-lined  tins  is  offered  from  Mary¬ 
land  at  ‘5c’  for  No.  2s  and  $3.60  for  No.  10s,  factory.” 

• 

TEXAS  FIG  COMPANY,  Sugarland,  Texas,  will  equip  a 
plant  at  Mission,  Texas,  for  the  production  of  approxi¬ 
mately  200,000  cases  of  grapefruit  juice  and  other 
products,  the  coming  season. 


(Continued  on  page  26) 
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With  Canned  Foods  Distributors 

By  “OBSERVER” 

Special  Correspondent  of  The  Canning  Trade 


COMPLEX  REGULATION 

HE  food  trade  is  surfeited  with  legislation  aimed 
at  the  correction  of  predatory  price  cutting,  but 
ineffective  in  achieving  that  objective,  said  Paul 
S.  Willis,  president  of  the  Associated  Grocery  Manu¬ 
facturers  of  America,  in  an  address  this  week  before 
the  annual  convention  of  the  National  Industrial  Stores 
Association  in  Pittsburgh. 

“I  do  not  take  issue  with  whether  or  not  we  should 
have  laws,  but  I  raise  the  point:  we  are  getting  too 
many  laws,  many  of  them  poorly  drawn  and  difficult 
to  interpret  with  resultant  confusion  and  non-com¬ 
pliance,”  Mr.  Willis  declared. 

“As  an  example,  let’s  look  at  the  fair  trade  acts 
enacted  by  42  states,  designed  to  stop  predatory  price- 
cutting.  We  are  all  opposed  to  predatory  price-cutting 
and  below-cost  selling — certainly  we  are — but  it  seems 
very  doubtful  whether  these  acts  can  and  will  effec¬ 
tively  serve  that  purpose. 

“These  are  voluntary  laws.  They  permit — not  re¬ 
quire — a  seller  to  enter  into  a  resale  price  agreement 
with  a  distributor.  Suppose  the  law-abiding  concern 
is  inclined  to  enter  into  an  agreement  as  permitted  by 
the  acts.  What  about  the  chiseler  competitor?  Will 
he  act  voluntarily?  Did  he  do  that  under  the  NR  A? 
That  experience  is  still  fresh  in  our  minds.  Compliance 
with  the  NR  A  was  broken  down  by  whom?  By  con¬ 
cerns  which  like  to  chisel  a  little  bit — we  will  always 
have  them  with  us. 

“One  weakness  of  these  fair  trade  acts  is  that  they 
are  voluntary  and  not  mandatory.  This  means  the 
chiseler  pays  no  attention  to  them  and  that  discourages 
other  concerns  from  taking  action.  Then  there  is  the 
restriction  that  a  manufacturer  cannot  work  in  unison 
with  his  competitor  manufacturers  to  establish  resale 
prices,  and  neither  can  a  distributor  work  with  dis¬ 
tributors  to  establish  resale  prices.  If  you  were  a 
manufacturer  of  a  popular  brand,  would  you  go  ahead 
and  ‘price  fix’  your  product,  while  at  the  same  time 
your  competitors’  brands  remained  unrestricted,  and 
‘price  featured’?  It  is  one  thing  for  the  distributors 
to  ballyhoo  these  fair  trade  acts  and  press  manufac¬ 
turers  to  operate  under  them,  but  as  it  applies  to  the 
manufacturer  a  number  of  important  factors  must  be 
reckoned  with  in  his  consideration  of  doing  so. 


“It  seems  to  me  that  there  has  been  too  hasty  action 
in  connection  with  some  of  this  legislation.  Loss- 
leader  selling  has  been  a  problem  in  the  industry  for 
some  time.  It  is  a  difficult  problem.  The  National 
Food  and  Grocery  Conference  Committee,  which  in¬ 
cludes  in  its  membership  representatives  of  the  manu¬ 
facturers  and  five  of  the  national  distributor  organi¬ 
zations,  has  been  studying  this  matter  for  some  time. 
Its  plans  are  to  submit,  at  an  early  date,  a  loss-leader 
bill  which  will  make  predatory  price  cutting  unlawful, 
as  well  as  prevent  low-cost  selling.  It  is  my  opinion 
that  the  more  effective  way  of  dealing  with  this  prob¬ 
lem  is  to  have  a  mandatory  law,  effective  upon  every¬ 
body  rather  than  a  voluntary  law  which  the  chiseler 
evades.” 

THE  FORGOTTEN  MAN 

Discussing  progress  in  distribution,  Mr.  Willis, 
in  the  same  talk,  said :  “There  are  times  when  I 
think  that  the  food  and  grocery  manufacturer  is 
the  ‘forgotten  man.’  What  he  does  is  more  or  less 
taken  for  granted.  It  was,  of  course,  the  food  manu¬ 
facturer  who  took  the  molasses,  vinegar,  sugar,  flour, 
crackers,  etc.,  out  of  their  original  bulky  containers, 
dressed  these  products  up  in  convenient,  attractive 
and  sanitary  packages,  and  then  educated  the  con¬ 
sumer  to  her  acceptance  of  these  products  in  their  new 
style. 

“It  was  the  manufacturer  who  through  long,  tedious 
and  costly  experiments  in  his  laboratories,  developed 
new  products,  such  as  cereals,  desserts,  cleansers,  etc., 
which  today  are  common  everyday  household  products. 
It  was  the  manufacturer  who  created  new  uses  for  old 
products ;  it  was  the  manufacturer  who  spent  his  time 
and  money  to  make  the  consumer  conscious  of  all  of 
these  things  as  they  were  developed ;  to  educate  her  to 
the  new  uses  of  them,  and  importantly  to  make  her 
want  them.  Many  of  the  products  which  are  popular 
sellers  today  are  popular  because  of  the  manufacturers’ 
untiring  efforts  of  constantly  trying  to  make  them 
better,  and  then  telling  the  consumer  over  and  over 
again  why  she  should  buy  them.  The  availability  of 
these  grocery  products  in  their  new  style  dress  made 
it  possible  for  the  distributors  to  develop  the  attrac¬ 
tive  type  of  store  of  today.  So,  when  progress  in  dis¬ 
tribution  is  complimented,  the  manufacturer  can  feel 
justly  proud  of  his  contribution  to  it.” 
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LABELING  REFORM 

HE  new  Pennsylvania  food  control  law,  which  be¬ 
came  effective  September  1,  has  attracted  wide¬ 
spread  trade  attention.  The  new  statute  was  the 
subject  of  a  recent  conference  between  Commissioner 
E.  E.  Harter  of  the  Pennsylvania  Bureau  of  Foods  and 
Chemistry,  and  Dr.  W.  D.  Bigelow,  representing  Na¬ 
tional  Canners’  Association,  and  F.  T.  Gregory,  of 
Francis  H.  Leggett  &  Co.,  representing  National- 
American  Wholesale  Grocers’  Association.  Reporting 
on  the  clarification  of  the  statute  as  developed  at  this 
conference,  Francis  L.  Whitmarsh,  chairman  of 
NAWGA’s  pure  food  and  legislative  committee  says: 

“(a)  The  statute  requires  every  package  or  con¬ 
tainer  of  food  or  the  label  thereon  to  bear  the  name 
and  address  of  the  manufacturer  or  packer  preceded 
by  the  words  ‘manufactured  by’  or  ‘packed  by’  or  fol¬ 
lowed  by  the  word  ‘manufacturer’  or  ‘packer’,  or  the 
name  and  address  of  the  distributor  preceded  by  the 
words  ‘distributed  by’  or  ‘packed  for’  or  followed  by 
the  words  ‘wholesale  dealer’  or  ‘distributor’,  as  the  case 
may  be.  In  other  words,  it  will  not  be  permissible  to 
have  a  label  read  ‘Jones  Mercantile  Company,  Boston, 
Massachusetts’  without  some  qualifying  statement  as 
to  whether  or  not  the  Jones  Mercantile  Company  is  the 
manufacturer  or  the  distributor. 

“  (b)  In  those  cases  where  the  package  or  container 
does  not  bear  the  name  and  address  of  the  manufac¬ 
turer  or  packer  but  indicates  the  name  of  the  distribu¬ 
tor,  as  described  above,  the  wholesale  dealer  or  dis¬ 
tributor  is  required  to  keep  correct  records  of  the  name 
and  address  of  the  manufacturer  or  packer,  which 
records  shall  be  open  at  all  reasonable  times  to  the 
inspection  of  the  Pennsylvania  Department  of  Agri¬ 
culture  or  its  agents.  Wholesale  dealers  will  be  re¬ 
quired  to  keep  these  records  for  a  period  of  five  (5) 
years  from  the  date  of  sale  of  the  food  product  by  the 
wholesaler.  It  will  not  be  necessary  for  wholesale 
grocers  to  keep  special  records,  but  arrangements 
should  be  made  with  manufacturers  and  canners  to 
note  code  markings  on  invoices  and  these  invoices 
should  be  preserved  by  wholesale  grocers  as  is  indicated 
herein. 

“(c)  When  the  package  or  container  of  food  does 
not  bear  the  name  and  address  of  the  manufacturer 
or  packer  but  indicates  the  name  of  the  distributor, 
in  the  manner  indicated  under  paragraph  (a),  each 
package  is  required  to  bear  a  code  marking  identifying 
to  the  wholesale  dealer  or  distributor  the  name  and 
address  of  the  manufacturer  or  packer.  It  also  is  re¬ 
quired  that  such  code  information  shall  be  kept  as  a 
part  of  the  records  of  the  wholesale  dealer  or  distribu¬ 
tor.  No  particular  type  or  style  of  code  markings  will 
be  required,  but  it  is  suggested  that  the  markings  be 
in  the  form  of  combinations  of  letters  or  numbers 
rather  than  symbols. 

“The  new  statute  also  provides  that  the  possession 
of  any  adulterated  or  misbranded  article  of  food  shall 
be  deemed  prima  facie  evidence  of  an  attempt  to  sell 
such  article  of  food.” 
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Cedarburg  Would  Rather  Be 
Right  Than  The  Nation’s  Capital 

It’s  a  pretty  small  dot  on  the  map — this 
lovely  little  town  of  Cedarburg.  There’s 
no  one  agitating  for  subways  or  worried 
mueh  about  traffic  congestion. 

But  there’s  one  quality  Cedarburg  has 
which  means  a  lot  to  the  country’s 
canners— a  love  of  quality  craftsmanship. 

No  one  in  the  Hansen  organization  cares 
w'hether  we’re  biggest — but  we  do  want 
to  stay  best.  That’s  why  canners  from 
coast  to  coast  know  they  can  depend  on 
Master-Built  Canning  Machinery.  It  will 
not  let  you  down  in  a  pinch. 

Write  for  the  Hansen  Catalog  describ¬ 
ing  the  complete  Master-Built  line. 

HANSEN 

CANNING  MACHINERY 
CORPORATION 

CEDARBURG,  WISCONSIN  U.S.A. 

California  Representative:  KING  SALES  &  ENGINEERING  CO., 
206-210  First  Street.  San  Francisco.  California 
Intermountain  Representative:  JAMES  Q.  LEAVITT  COMPANY, 
905  First  Security  Bank  Bids.,  Ogden,  Utah 
1955  First  Avenue  South,  Seattle,  Washington 
Seaboard  Representative:  WM.  T.  HOWETH,  Lewes,  Delaware 
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A  FARM  SAFETY  CONGRESS  QUESTIONS  ABOUT  SOCIAL  SECURITY 


The  first  farm  safety  conference  of  national  scope 
ever  planned  ^vill  be  held  in  Kansas  City,  Mo.,  the 
week  of  October  11  to  15  during  the  26th  National 
Safety  Congress  and  Exposition. 

“Located  in  the  heart  of  one  of  the  richest  agricul¬ 
tural  districts  in  the  world,  Kansas  City  is  the  logical 
site  for  this  first  national  farm  safety  meeting,”  W. 
H.  Cameron,  managing  drector  of  the  National  Safety 
Council,  said. 

The  session  on  “Agricultural  Safety”  will  be  held 
Friday  morning,  October  15,  in  the  Municipal  Audi¬ 
torium,  with  Dr.  David  J.  Price,  of  the  Bureau  of 
Chemistry  &  Soils,  U.  S.  Department  of  Agriculture, 
presiding. 

J.  C.  Mohler,  Topeka,  secretary  of  the  Kansas  State 
Board  of  Agriculture,  will  pose  the  question,  “What 
Are  the  Outstanding  Causes  of  Agricultural  Acci¬ 
dents?” 

A.  P.  Yerkes,  Chicago,  president  of  the  Society  of 
Agricultural  Engineers,  will  speak  on  “Farm  Ma¬ 
chinery  Accidents  and  Their  Prevention,”  and  W.  D. 
James,  Fort  Atkinson,  Wis.,  president  of  the  James 
Manufacturing  Co.,  will  speak  on  “Farm  Fires  and 
Their  Prevention.” 

C.  M.  Seagraves,  Chicago,  director  of  safety  for  the 
Illinois  Agricultural  Association,  will  outline  “A  Pro¬ 
gram  for  Farm  Safety.” 

Agriculture  led  all  other  occupations  in  accidental 
deaths  in  1936  with  4,500  fatalities,  according  to  the 
National  Safety  Council. 

DIVISION  OF  CANNED  PEACH 
DOLLAR  RECEIPTS 

IN  a  recently  published  anaylsis  of  the  factors  affect¬ 
ing  the  canning  peach  industry  by  the  National 
Canners  Association,  Washington,  it  is  found  after 
a  survey  of  the  facts  that  in  the  period  1928  to 
1934,  inclusive,  the  growers  of  cling-stone  peaches 
used  by  canners  received  28.8  per  cent  of  the  canned 
cling  peach  dollar  coming  to  the  canners  for  the  finished 
product  at  their  warehouse  doors  for  shipment  to  dis¬ 
tributors.  In  a  year  of  $30-a-ton  peaches  to  the 
growers  they  received  30  cents  of  every  dollar  which 
the  finished  product  brought  at  the  canner’s  door,  or 
30  per  cent  of  the  value  of  the  ready-for-shipment 
product  containing  their  raw  material. 

After  including  the  other  expenses,  such  as  con¬ 
tainers,  other  supplies,  labor,  taxes,  insurance,  power, 
plant  upkeep.,  and  selling  expense,  there  if  found  to  be 
an  average  in  the  years  1928  to  1934,  inclusive,  4.8  per 
cent  of  the  dollar  value  left  for  the  canners,  out  of 
which  to  pay  administrative  salaries  and  expenses, 
interest  on  borrowed  money,  and  including  any  profit 
(or  loss)  in  the  business. 


As  another  service  to  its  readers,  the  Canning  Trade  each 
week  will  give  authoritative  answers  to  questions  on  the 
Social  Security  law.  By  special  arrangement  with  Luther 
Becker,  Manager  of  the  Social  Security  Board  office  at 
300  Court  Square  Building  in  Baltimore,  the  Social  Secur¬ 
ity  Board  has  consented  to  pass  on  the  accuracy  of  answers 
to  questions  on  Social  Security,  which  may  be  asked  by  em¬ 
ployers,  employees,  and  others,  through  the  Canning  Trade. 
Address  inquires  to  The  Editor,  the  Canning  Trade  20  S. 
Gay  Street,  Baltimore.  Answers  will  be  given  here  in  the 
order  in  which  the  questions  are  received.  This  is  an 
informational  service  and  is  not  legal  advice  or  service. 
In  keeping  with  Social  Security  Board  policy  names  will 
not  be  published. 

Editor. 


QUESTION — I  intend  to  start  working  in  a  canning  factory 
on  a  part-time  piece-work  basis.  Do  I  come  under  the  old-age 
benefit  provisions  of  the  Social  Security  Act,  and  should  I  get 
an  account  number? 

ANSWER — You  do,  and  you  should  apply  at  your  nearest 
Social  Security  Board  Field  Office  for  an  account  number  and 
report  it  to  your  employer.  Part-time  employment  is  not  ex¬ 
cepted  from  the  provisions  of  the  Social  Security  Act,  and  the 
fact  that  you  will  be  paid  on  a  piece-work  basis  has  nothing  to 
do  with  your  being  covered  under  the  Act. 

QUESTION — I  have  employed  four  to  six  men,  since  May 
1937,  on  constructing  houses.  My  present  contracts  will  not 
end  until  December  1937  or  January  1938  and  I  have  no 
assurance  that  I  shall  ever  employ  these  men  again.  Does  this 
employment  come  under  the  Social  Security  Act  and  just  what 
must  I  do  to  comply? 

ANSWER — The  Social  Security  Act  applies  to  employers  of 
one  or  more  persons  any  one  of  whom  is  engaged  in  any 
employment  which  is  not  specifically  excepted  under  Title  VIII 
of  the  Social  Security  Act.  Construction  of  houses  is  not  an 
excepted  employment.  To  comply  with  the  Act  you  should,  as 
an  employer,  file  application  for  an  employer’s  indentification 
number,  using  Form  SS-4.  This  form  can  be  obtained  from  your 
Social  Security  Board  Field  office.  Post  office,  or  from  the 
Collector  of  Internal  Revenue  for  your  district.  Each  of  your 
employees  should  have  a  Social  Security  account  number.  They 
should  apply  for  their  Social  Security  account  number  on  Form 
SS-5  copies  of  which  you  or  they  may  get  from  your  Social 
Security  Board  Field  Office,  or  from  your  Post  office.  Under 
Title  VIII  of  the  Social  Security  Act  you  are  required  to  make 
monthly  tax  returns  to  the  Collector  of  Internal  Revenue,  based 
cn  the  wages  paid  your  employees.  These  taxes  became  effective 
last  January.  Space  forbids  a  more  detailed  answer  in  this 
column,  and  this  paper  has  requested  your  Social  Security 
Board  Field  Office  to  send  directly  to  you  full  information  in 
response  to  your  question. 

QUESTION — When  can  I  begin  to  draw  unemployment  com¬ 
pensation? 

ANSWER — Unemployment  compensation  laws  are  in  opera¬ 
tion  throughout  Region  IV,  that  is,  in  the  District  of  Columbia, 
Maryland,  North  Carolina,  Virginia  and  West  Virginia.  In 
each  of  these,  unemployment  compensation  will  be  begun  to  eligi¬ 
ble  unemployed  workers  on  and  after  January  1,  1938. 


YOU  Have  it  at  your  finger  tips 

for  its  all  in  the 
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APPERTIZING 

or  the  Art  of  Canning 

Its  History  and  Development. 

by  A,  W.  Bitting 

An  exhaustive  treatise  covering  the  entire  field  of  can¬ 
ning.  It  brings  together  a  vast  amount  of  reference  mat¬ 
erial  on  food  manufacture  not  otherwise  available.  857 
pages  written  especially  for  factory  owners,  managers, 
superintendents  and  students  of  the  art. 

Price  Postpaid  $7.00  Remittance  with  order 
Supplied  through 

THE  CANNING  TRADE 

20  South  Gay  Street  h^ARYLAND 
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WANTED  and  FOR  SALE 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  he  interested  every  week  in  what 
is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept, 
your  opportunity  and  money  are  lost.  Rates  upon  application. 


FOR  SALE  — MACHINERY 


FOR  SALE — Copper  and  Aluminum  Cooking  Kettles;  Retorts; 
Labelers;  Fillers;  Filters  and  Filter  Presses;  Tanks;  Pumps; 
Mixers;  Hydraulic  Presses,  etc.  Send  for  complete  bulletin. 
What  have  you  for  sale?  We  buy  for  cash.  Consolidated 
Products  Co.,  Inc.,  18-20  Park  Row,,  New  York,  N.  Y. 


FOR  SALE — Monitor  or  Robins  Tomato  Scalder,  Tomato 
Washer,  Ayars  Five  Pocket  Filler,  Clipper  Cleaners,  Hansen 
Lima  Bean  or  Whole  Grain  Corn  Filler,  Vegetable  Dicer  or 
Choppers,  Pumpkin  Seeder  and  Cutters,  Hydraulic  Presses  and 
Wooden  Tanks,  Sprague  60  Station  Peeling  Table.  Wm.  T. 
Howeth,  Lewes,  Del. 


FOR  SALE — Motor  Truck  Scales.  Bargains.  All  capacities. 
New  and  used.  Guaranteed  accuracy  and  durability.  Shipped 
on  30  day  free  trial.  Salesman  wanted.  Bonded  Scale  Co.,  Dept. 
CT,  Columbus,  Ohio. 


FOR  SALE — Having  purchased  the  complete  equipment  of 
the  Middletown  Packing  Company,  Middletown,  Maryland,  we 
offer  subject  to  prior  sale,  the  following  practically  new 
machinery:  8  Retorts;  34  4-tier  Single  Bail  Crates;  1  M.  &  S. 
Filler;  1  Mixer;  1  Sprague  Silker  No.  7;  5  Sprague  Cutters;  1 
Sprague-Sells  Pulper;  1  Peerless  Washer;  1  Robins  Circle  Steam 
Hoist;  1  Corn  Shaker;  1  Monitor  Cutter;  about  800  ft.  Corn 
Drag  Conveyor.  A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


WANTED  — MACHINERY 


WANTED — 4  seven  or  eight  track  double  gear  Morgan  Nail¬ 
ing  Machines;  also  one  Doig  Box  Strapping  Machine.  State 
condition  and  lowest  cash  price.  A.  K.  Robins  &  Co.,  Inc., 
Baltimore,  Md. 


HELP  WANTED 


WANTED — Brokers  with  non-conflicting  accounts  to  sell  a 
high  quality  Texas  Grapefruit  Juice,  produced  in  an  entirely 
new  sanitary  plant.  Alamo  Products  Co.,  Alamo,  Texas. 


WANTED — Several  experienced  field  men  in  canning  house 
crops  acquainted  in  the  Tri-State  territory.  Address  Box  B-2248 
c/o  The  Canning  Trade. 


WANTED — Salesman,  experienced  in  contacting  canned  foods 
trade.  Prefer  man  with  present  or  previous  contacts  in  the 
Middle  West.  References.  Salary  and  commission.  Address 
Box  B-2247  c/o  The  Canning  Trade. 

THE  BOOK  YOU  NEED  !  ! 

Complete  Course  in  Canning.” 

New  1936  Edition 
PubUshed  by  THE  CANNING  TRADE. 


SITUATIONS  WANTED 


POSITION  WANTED — As  Superintendent  or  Manager  by 
experienced  man.  Prefer  year  round  operated  plant.  Experi¬ 
enced  on  vacuum  packing.  Location  not  essential.  Good 
references.  Address  Box  B-2245  c/o  The  Canning  Trade. 

POSITION  WANTED — As  Salesman,  experienced  in  contact¬ 
ing  the  canned  foods  trade.  First  class  references.  Address 
Box  B-2237  c/o  The  Canning  Trade. 

POSITION  WANTED — By  machinist,  25  years’  experience 
in  general  can  manufacturing  line.  Now  in  executive  position 
but  desires  change  of  location  in  either  can  manufacturing  or 
can  machinery  manufacturing  line.  Address  Box  B-2246  c/o 
The  Canning  Trade. 


Growers  of 

GARDEN  SEEDS 

Specializing  in  the  principle 
varieties  of  Canners  Seeds. 

BRISTOL,  PENNSYLVANIA 

Business  EsuAlished  1784 

Crowing  stations  in  the  best  growing  sections  throughout  the  United  States. 


Canning  Machinery  for  the 
Discriminating  Buyer 

Complete  Plants  for 

Peas,  Tomatoes,  Citrus  Fruits, 
Sea  Foods,  etc. 

Write  for  catalog 

A.  K.  ROBINS  &  CO.,  Inc. 

701  E.  LOMBARD  ST.,  BALTIMORE,  MD. 


CCaTT  VINEn 

^r^j?iMrre«T.f-Tsi:inidrUjn 


SCOTT  IMPROVED  VINERS‘>’VINER  FEEDERS 

fewadtrs  of 

HYDRAULIC  CONVEYING  EQUIPMENT 


THE  SCOTT  VINER  CO.  COLUMBUS, □ 


D.  LANDRETH  SEED  COMPANY 


tS/MPSON% 
\  ^  r 
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SMILE  AWHILE 


There  is  a  saving  grace  in  a  sense  of  humor 
Contributions  Welcome 


DELIGHTFUL  RELIEF 

Patient :  I  took  a  sea  trip  after  you  operated  on  me. 
Surgeon:  Anything  exciting  happen? 

Patient :  Pll  say.  I  threw  up  the  sponge  the  first  day 
out. 

Surgeon :  I’m  mighty  glad  to  hear  that.  I  was  afraid 
I’d  have  to  open  you  up  again. 


FATHER’S  DOING  NICELY 
Husband  (at  wife’s  bedside  in  maternity  ward)  : 
Well,  it  looks  as  though  I  have  another  mouth  to  feed. 

Wife  (busily  engaged)  :  What  do  you  mean — you 
have  ? 


The  performance  of 
Langeenkamp  Equip¬ 
ment  alwaye  mea- 
suree  up  to  the  claims 
made  for  it. 


Complete  Equipment 
For  Tomato  Products 

Indiana  Pulpers  and  Finishers,  Kook- More  Koils, 
Circulating  Reheating  Units,  Steam* Jacketed 
Kettles.  Fillers,  Slush  Pumps,  all  types  of  stain¬ 
less  Steel  Tanks,  Laboratory  Equipment  and 
various  specialties  and  supplies  for  the  canner. 


Small  Boy:  Daddy,  teacher  asked  me  to  find  the 
greatest  common  divisor. 

Proud  Pappa:  Great  Scot,  is  that  thing  still  lost? 
She  had  me  hunting  for  it  when  I  went  to  school. 


F.  H.  LANGSENKAMP  CO 


^‘Efficiency  in  the  Canning  Plant” 

INDIANAPOLIS,  INDIANA 

Eastern  Shore  Representative:  A.  K.  ROBINS  &  CO.,  INC.,  Baltimore.  IVcsfcrn 
Representative:  JAMES  Q.  LEAVITT  CO.,  Seattle,  Wash.  Pacific  Coast 
Representative:  KING  ENGINEERING  &  SALES  CO.,  San  Francisco.  Texas 
Representative;  A.  H.  VAYO,  HarlinKen.  Texas. 


PHILOSOPHY 

“I  hear  you  are  going  to  Africa  with  your  husband, 
Mary,”  said  Mrs.  Jones  to  her  maid,  who  was  leaving 
to  be  married.  “Aren’t  you  nervous  about  the  long 
'oyage  ?” 

“Well,  mum,”  was  Mary’s  reply,  “that’s  his  lookout. 
1  belong  to  him  now,  and  if  anything  happens  to  me 
it’ll  be  his  loss,  not  mine.” 


THE  REAL  REASON 

There  had  been  an  auto  accident.  The  policeman 
arrived  to  take  notes. 

“Look  here,”  said  one  of  the  drivers  angrily,  “I 
clearly  had  the  right  of  way.  This  man  here” — he 
pointed  to  the  other  driver — “ran  into  me.  Now  you 
say  that  I  was  to  blame.” 

“And  you  certainly  were,”  insisted  the  policeman. 

“But  why,  officer?”  pleaded  the  driver. 

“Because  his  father  is  mayor,  his  brother  is  chief  of 
police,  and  I’m  courting  his  sister.” 


MILITARY  WEDDING 

Visitor:  How  did  you  get  that  new  son-in-law  of 
yours? 

Mountaineer :  In  the  seat  of  the  pants,  at  300  yards ! 


COURT  SCENE 

First  Deaf  Man  (to  judge)  :  Your  honor,  this  man 
owes  me  a  grocery  bill  amounting  to  $11.50  and  he 
refuses  to  pay  it. 

Second  Deaf  Man:  That’s  a  lie,  judge,  my  dog  didn’t 
bite  him. 

Deaf  Judge:  Well,  there  is  honor  on  both  sides,  but 
one  of  you  two  gentlemen  really  should  support  your 
mother. 
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THE  Crown  Can  Laboratories  arc  among  the 
finest  and  most  modern  in  the  country.  They 
are  unsurpassed  in  their  completeness  of  equip¬ 
ment  and  ability  to  serve. 

These  facilities  are  always  available  to  users  of 
Crown  Cans  to  assist  them  in  solving  packag¬ 
ing  and  processing  problems.  A  representative 
will  gladly  explain  the  many  advantages  that 
Crow'n  Cans  and  Service  offer  you. 

Packers  Cans  for  1937  solil  f.o.h.  Pliila* 
delphia,  Baltimore,  St.  Louis,  Houston, 

Madison  and  other  selected  points. 


GROlUn  GRR  COmPRRy  »PHII 

ST.10UI!  JiousTon  •  m 


DIVISION  OF  CROWN  CORK  A  SEJU. 


The  Chemical  Labora¬ 


tory  provides  every  fa¬ 
cility  for  the  solution  of 
packers'  chemical  prob¬ 
lems,  as  well  as  for 
research  and  can  plant 
control. 
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THE  MARKETS 

IN  LEADING  CANNED  FOODS  CENTERS 


WEEKLY  REVIEW 

Market  Situation  Entirely  Changed — Canners  Must  Understand 
Conditions — Distributors  Need  Goods,  But  Have  Not 
Bought — All  Items  Tending  Upward. 

ANGEROUS  TIME — As  the  American  Food  In¬ 
stitute  says:  “A  canned  vegetable  market  that 
looked  almost  hopeless  a  few  weeks  ago  has 
revived,  and  now  shows  many  signs  of  coming  out  on 
top,”  and  that  is  true.  But  right  now,  at  the  close  of 
the  active  canning  season,  is  the  most  dangerous  time 
for  every  canner,  unless  he  thoroughly  understands 
the  conditions.  Bills  are  coming  due,  and  financed 
canners  in  many  cases  are  compelled  to  sell  the  packs. 
Buyers  know  this,  play  for  it,  and  particularly  this 
year  when  falling  market  prices  kept  even  the  largest 
buyers  from  covering  wants,  and  all  buying  was  con¬ 
fined  to  absolute  daily  needs,  they  will  fish  harder  than 
ever  to  land  some  of  these  weak  ones.  The  obvious 
course  for  the  canner  who  can  hold  his  pack  is  to  stay 
out  of  the  market,  with  the  certainty  that  if  he  does 
this,  the  heavy  demands  now  in  evidence  will  soon 
clear  out  these  weak  ones,  and  the  genuine  market 
prices  will  have  a  chance  to  function.  Here  is  the 
“dope” : 

Buying  of  futures  was  not  heavy  enough  to  supply 
usual  normal  needs;  these  futures  are  being  taken  in 
with  less  objection  or  quibbling  than  heretofore,  and 
it  now  seems  that  attempts  at  contract  revision,  as  to 
price,  have  ceased.  The  distributors  need  the  goods, 
the  retailers  and  others  being  at  record  low  ebb  on 
supplies,  and  the  popular  demand,  with  the  approach 
of  fall  and  cool  weather,  at  record  high.  It  is  now 
very  plain  that  the  packs  will  not  be  in  excess  of  needs, 
if  in  fact  enough  on  some  items;  and  it  is  likewise  plain 
that  the  heaviest  buyers  have  not  as  yet  come  into  the 
market.  If  independent  canners  will  not  sell  to  the 
interests  who  have  the  disposal  of  the  “weak”  canners’ 
packs  above  referred  to,  those  interests  will  quickly 
be  drained,  and  out  of  the  market  as  a  harmful  in¬ 
fluence  on  advancing  market  prices.  Be  careful  who 
buys  your  goods.  Secretary  Frank  Shook  has  just 
uncovered  a  broker  who  signed  up  50,000  cases  as 
futures  without  a  definite  order  from  a  single  buyer,  as 
the  canners  found  out  when  they  tried  to  ship,  and 
that  broker  boasts  about  it,  saying  the  buyers  ought 
to  thank  him  because  he  is  making  a  lot  of  money  for 
them! 

One  other  guide-post :  a  favorite  argument  of  many 
brokers  is  that  it  makes  no  difference  what  the  market 
“condition”  may  be  they  can  get  only  what  the  buyers 
are  paying.  That  is  a  buyer’s  market.  Now  it  is  a 
seller’s  market,  and  will  steadily  become  so  more  and 
more  as  time  passes.  From  now  on  it  must  be:  the 


market  is  what  the  sellers  ask.  Plenty  of  tomato  can¬ 
ners  are  now  asking  75  cents  for  standard  2’s — and 
they  will  get  it.  Why?  In  this  Atlantic  States  region 
the  tomato  pack  of  ’37  practically  all  came  from  the 
early  crop,  and  that  pack  was  shipped  out  as  fast  as 
made!  Tomato  canners  in  many  other  regions  were 
called  on  for  early  shipments,  and  every  case  of  these 
went  directly  into  consumption,  none  into  floor  stocks. 
Now  the  end  of  the  tomato  canning  season  has  been 
nipped  off.  What  difference  would  it  make  if  the  total 
’37  tomato  pack  showed  even  30,000,000  cases,  if  half 
of  the  pack  had  been  sold  and  consumed  before  the 
normal  canned  tomato  market  opened?  There  could 
not  be  more  than  15,000,000  left,  as  a  normal  supply, 
to  cover  the  whole  year,  could  there?  As  a  matter  of 
fact,  the  tomato  pack  will  be  lucky  if  it  reaches 
20,000,000,  and  if  half  of  those  have  already  been  sold, 
what  ought  to  be  the  price,  from  now  on,  on  the  re¬ 
mainder?  Put  a  profit  showing  price  on  what  goods 
you  have,  and  stick  to  it.  You  will  not  get  the  price 
without  a  struggle,  but  isn’t  it  worth  it? 

THE  MARKET — The  canned  tomato  situation  looks 
as  strong  as  Gibraltar,  and  now  canned  peas  are 
coming  on  to  a  better  understanding.  In  fact,  in  all 
items  of  canned  foods  the  extra  standards  and  fancies 
are  in  very  strong  position.  Let  the  standards  and 
sub-standards  drag  along,  but  if  you  have  goods  of  the 
better  grades  realize  their  value,  and  cash  in  on  them. 
There  will  be  many  scrambles  before  the  time  of  the 
annual  Convention  in  Chicago  comes  around. 

With  the  firming  up  of  the  market  and  some  price 
advances  the  buyers  are  showing  increased  interest. 
They  need  the  goods  and  they  will  try  to  cover  as 
quietly  as  possible,  without  driving  prices  up  against 
themselves.  If  the  canners  miss  that  opportunity,  it 
will  be  their  fault. 

The  corn  pack  will  not  be  the  burdensome  one  pre¬ 
dicted  ;  the  quality  is  fine  and  we  have  probably  seen 
the  low  of  canned  corn  prices. 

The  stringless  bean  crop  looked  nice  on  paper  but  it 
is  not  showing  up  in  cans,  and  the  market  has  begun  to 
advance.  Cheap  beans  are  selling  at  cheap  prices,  but 
better  beans  are  being  held  for  the  better  prices. 

The  lima  bean  pack  seems  to  have  been  heavily  sold 
as  futures,  and  this  will  clear  out  that  pack,  leaving 
the  market  in  strong  position  after  deliveries. 

Spinach  at  the  going  prices  is  a  bargain  for  the 
buyers.  California  is  upping  its  prices,  and  other 
regions  will  soon  follow  suit.  Now  is  the  time  when 
demand  will  be  heavy  and  the  supply  is  light.  It  has 
been  too  dry  for  the  Fall  crop,  and  this  will  probably 
go  as  have  other  canning  crops. 

Sweet  potatoes  are  now  coming  to  the  boards.  And 
the  market  is  giving  attention  to  the  new  pack.  In 
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this,  as  in  all  canned  foods  items,  it  must  be  remem¬ 
bered  there  was  no  carry  over,  and  canners  will  not 
run  more  than  they  have  orders  in  sight  for.  2’s  dry 
pack  are  quoted  at  70  cents;  syrup  pack,  75  cents; 
21/2’s,  871/2  cents  and  971/2  cents,  respectively,  lO’s, 
$3.00  and  $3.25. 

The  beet  and  carrot  packs  will  not  be  overdone. 
There  will  be  no  speculations  on  the  part  of  canners 
in  such  packs,  and  if  the  buyers  do  not  make  known 
their  wants,  they  will  pay  for  it  later. 

Canned  fruits  have  firmed  up  this  week,  and  demand 
has  been  better. 

The  entire  line  of  canned  fish  is  in  strong  position. 

NEW  YORK  MARKET 

By  “New  York  Stater” 

Special  Correspondent  of  “The  Canning  Trade" 

Higher  Prices  for  Canned  Fruits — Buyers  More  Hopeful — Light 
Buying  of  Futures  Forcing  Early  Buying — Tomatoes  Steadily 
Gaining — Peas  Slowly  Recovering — Corn  Quiet — Blueberries 
Selling — Stringless  Beans  in  Better  Demand — Sweet  Potatoes 

Attract  Attention — Applesauce  and  Cranberries  Moving. 

New  York,  September  24,  1937. 

HE  SITUATION — Higher  prices  for  canned 
fruits,  and  an  evident  firming  up  in  the  position 
of  some  canned  vegetables  highlighted  this  week’s 
canned  foods  market  here.  Trading  continued  rather 
routine  in  nature,  with  the  American  Legion  conven¬ 
tion,  which  overran  the  town,  serving  as  an  attraction 
that  took  many  in  the  trade  from  their  desks.  Dis¬ 
tribution  of  the  new  packs  continues  fairly  heavy,  and 
buyers  are  now  looking  at  the  market  through  more 
rose-colored  glasses,  the  dark-blue  lenses  apparently 
having  been  laid  aside  now  that  “adjustments”  on 
future  contracts  appear  to  be  a  thing  of  the  past. 

THE  OUTLOOK — While  considerable  futures  busi¬ 
ness  was  booked  by  the  local  trade,  this  volume  was  by 
no  means  sufficient  to  accumulate  normal  inventories 
for  the  average  jobber.  As  a  result  of  this  situation, 
and  the  turn  for  the  better  in  the  general  market 
position,  distributors  are  evincing  more  interest  in 
offerings  for  delivery  during  the  closing  quarter,  and 
a  healthy  volume  should  develop.  Some  of  the  die- 
hards,  of  course,  will  hold  off  until  the  last  minute  in 
the  hope  of  year-end  liquidation  by  canners  which 
might  bring  a  price  break. 

TOMATOES — Continued  strength  features  the  mar¬ 
ket  for  southern  pack,  and  reports  from  Chicago  indi¬ 
cate  that  the  mid-west  markets  for  standard  tomatoes 
are  also  on  the  upward  move.  For  prompt  shipment, 
minimum  quotations  on  southern  pack  are  47 1/0  to  50 
cents  for  standard  Is,  65  cents  for  2s,  90  cents  for 
2i/>s,  $1.05  for  3s,  and  $3.00  for  10s,  f.  o.  b.  country 
cannery.  Many  packers  are  not  anxious  to  accept 
business  on  this  basis,  feeling  that  the  market  recovery 
will  carry  farther  and  that  prices  will  go  to  75  cents 
on  2s  and  $3.25  on  10s. 

PEAS — Buying  is  slow  in  getting  under  way  again, 
with  the  trade  still  apparently  digesting  1937  pack 
figures.  Midwestern  canners  are  quoting  standards  at 


an  inside  prices  of  75  cents.  Good  standards  at 
southern  canneries  hold  at  a  minimum  of  70  cents, 
with  some  of  dubious  quality  reported  offering  out  at 
2V^  cents  under  that  figure. 

CORN — The  market  was  pretty  close  to  a  standstill 
throughout  the  week.  For  prompt  shipment  from 
southern  packing  plants,  the  market  is  quoted  at  671/2 
cents  for  standard  cream  style,  with  extra  standard 
5  cents  higher.  Western  canners  are  posting  standard 
cream  style  at  a  range  of  70  to  75  cents.  Eastern  corn 
is  reported  finding  its  way  to  midwestern  markets,  a 
rather  unusual  situation  and  somewhat  akin  to  carry¬ 
ing  coals  to  Newcastle. 

’COTS  GO  HIGHER — California  Packing  Corpora¬ 
tion  this  week  announced  a  new  price  schedule  on  1937 
pack  canned  apricots,  the  list  showing  a  number  of 
advances  over  original  tentative  opening.  For  the 
corporation’s  featured  brand,  the  market  is  now  held 
at  $1.80  for  2i/^s  whole  peeled,  with  Is  at  $1.10,  while 
unpeeled  are  posted  at  $1,471/2  for  21/2S,  and  $1.00  for 
Is.  On  21/2S  halves  unpeeled  the  corporation  quotes 
$1.85,  with  2s  at  $1.40  and  Is  at  $1,171/2,  with  the  buffet 
size  quoted  at  72l^  cents,  standard  unpeeled  halves  are 
posted  at  $1.55  for  2i/^s,  $1.20  for  2s,  and  $1.00  for  Is. 
On  No.  10s  the  market  is  listed  at  $6.25  for  choice 
halves,  unpeeled,  $5.50  for  standards,  and  $4.75  for 
waters,  with  solid  pack  pies  at  $6.00  for  the  unpeeled 
and  $6.50  for  the  peeled,  all  prices  f.  o.  b.  coast  shipping 
point,  or  dock,  seller’s  option,  shipment,  buyer’s  option, 
up  to  December  31,  and  guaranteed  against  the  cor¬ 
poration’s  formal  opening  when  named. 

PACKERS  WITHDRAW— With  the  crop  falling 
sharply  under  anticipated  totals,  northwestern  canners 
have  withdrawn  on  new  pack  canned  fresh  prunes. 
Practically  all  of  the  independents  have  withdrawn, 
and  a  higher  price  schedule  is  looked  for  when  offerings 
are  resumed. 

BLUEBERRIES — Considerable  business  has  been 
done  on  new  pack  Maine  blueberries  on  the  basis  of 
$7.00  per  dozen,  cannery,  for  10s.  A  number  of  packers 
who  earlier  refused  to  accept  business  at  the  $7  level 
are  now  reported  to  be  confirming  at  that  figure. 

SARDINES — With  the  Maine  sardine  season  draw¬ 
ing  to  a  close,  canners  are  endeavoring  to  work  the 
market  to  a  higher  level,  in  line  with  increased  can¬ 
ning  costs  this  season.  It  is  indicated  that  prices  may 
take  a  turn  for  the  better  after  a  few  cars  of  quarter 
keyless  now  offering  are  cleaned  up. 

STRINGLESS  BEANS — More  interest  has  been 
shown  this  week  in  the  market  for  new  pack  stringless 
beans  at  621/2  cents  for  standard  cut  green.  On  extra 
standards,  the  market  is  apparently  doing  a  little  better 
with  asking  prices  ranging  721/^  to  75  cents,  while 
fancy  are  rather  firm  at  90  cents  for  2s.  Wax  beans 
are  firm  at  80  cents  for  standards  2s,  with  the  market 
closely  sold  up.  The  same  holds  true  of  extra  stan¬ 
dards,  which  command  95  cents.  Fancy  appears  to 
be  out  of  the  market  for  the  present. 

SWEET  POTATOES — This  item,  which  is  com¬ 
manding  more  of  a  sale  in  the  metropolitan  area  than 
heretofore,  is  attracting  a  little  buying  interest  cur¬ 
rently.  Offerings  are  fairly  liberal,  with  dry  pack 
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quoted  at  70  cents  for  2s,  with  syrup  pack  quoted  at  tin  standards  at  75  cents,  Wisconsin,  about  the  lowest 
75  cents  for  2s  and  971/2  cents  for  21/2S.  available  in  that  State. 

SALMON — There  were  no  price  changes  recorded  in  Carlos  Campbell’s  last  report  as  to  stocks  in  canners’ 
the  salmon  market  during  the  week,  and  trading  re-  hands,  sold  and  unshipped  as  well  as  stocks  unsold, 
mained  rather  light.  Distributors  are  apparently  places  a  different  construction  upon  the  pea  situation 
covered  on  their  current  needs,  and  will  test  out  the  as  a  whole  and  the  market  should  soon  adjust  itself 
market  for  new  Alaska  reds  before  buying  heavily  to  a  more  satisfactory  basis  for  all  concerned. 


from  the  1937  pack.  Pinks  are  moving  in  a  moderate 
way  on  the  basis  of  $1.25,  f.  0.  b.  Seattle. 

APPLESAUCE — New  pack  applesauce  and  cran¬ 
berry  sauce  are  also  coming  in  for  seasonal  attention. 
Opening  prices  on  cranberry  sauce  are  expected  to  be 
on  about  the  same  basis  as  1936.  Southern  packers  are 
tentatively  offering  applesauce  at  671/2  cents  and  up 
for  2s,  fancy.  Most  canners,  however,  have  not  yet 
named  their  prices. 

• 

CHICAGO  MARKET 

By  “Illinois” 

Special  Correapondent  of  “The  Canning  Trade" 

Business  Moving  Along  Nicely — Tomato  Canning  About 
Over — Corn  Prices  Firm — Pea  Market  Quiet — Only  Routine 
Trading  Prevails  in  California  Fruits — Alaska  Salmon  Firm. 

Chicago,  Ill.,  September  24,  1937. 

ENERAL  MARKET  —  Business  seems  to  be 
running  along  in  an  ordinary  way  although  the 
local  trade  was  disturbed  by  the  low  selling 
this  week  on  the  part  of  a  leading  chain.  No.  2  stand¬ 
ard  peas,  corn,  tomatoes,  cut  green  beans  and  cut  beets, 
all  were  offered  by  this  chain  at  4  cans  for  25  cents. 
You  can  figure  that  out  easily — 75  cents  per  dozen  to 
the  consumer.  It  had  many  a  buyer  guessing  as  to 
where  this  particular  chain  could  have  secured  the 
merchandise  to  sell  at  this  basis  and  even  get  the  cost 
of  doing  business,  back. 

TOMATOES — Only  a  few  canners  in  Indiana  are 
packing.  Most  of  them  have  closed  for  the  season. 
Raw  stock  has  become  quite  poor.  Prices  are  firm  and 
business  is  being  recorded  daily  on  the  basis  of: 

No.  2  tin  Std.  Indiana  Tomatoes  at  $  .70  Cannery 

No.  21/2  tin  Std.  Indiana  Tomatoes  at  .90  Cannery 

No.  10  tin  Std.  Indiana  Tomatoes  at  3.00  Cannery 

The  better  grades,  such  as  strictly  fine  extra  standards 

and  near  fancy,  are  scarce  and  command  almost  any 
reasonable  price  that  the  seller  wishes  to  ask. 

CORN — Some  heavy  buying  going  on,  especially  in 
the  standard  and  extra  standard  cream  style  crushed 
grades.  Fancy  corn,  both  cream  style  as  well  as  whole 
grain,  is  not  plentiful  and  sellers  can  secure  their  open¬ 
ing  basis  with  ease. 

The  total  pack  of  corn  this  year  will  doubtless  be 
somewhat  heavier  than  was  expected  a  few  weeks  ago, 
but  best  authorities  maintain  that  the  pack  will  not 
be  larger  than  can  normally  be  consumed.  The 
quality  averages  better  than  usual  and  this  plus  the 
attractive  prices  will  more  than  eat  up  the  1937  pack. 

PEAS — One  simply  cannot  enthuse  over  peas,  and 
the  reason  is,  trading  is  quiet,  confined  to  narrow  lines 
and  lacks  the  punch.  Prices  are  stationary  with  No.  2 


GREEN  AND  WAX  BEANS — As  far  as  Michigan 
and  Wisconsin  go,  the  surplus  in  these  two  States  is 
already  quite  negligible.  Offerings  are  slim.  Canners 
have  mighty  few  left  to  sell.  All  No.  2  tin  standard  cut 
greens  available  at  75  cents  factory,  Wisconsin  or 
Michigan,  are  quickly  snapped  up.  There  is  also  a 
developing  demand  for  such  items  as  No.  2  fancy  small 
cut  green.  No.  2  fancy  small  cut  wax.  No.  2  fancy 
whole  green  and  No.  2  fancy  whole  wax;  and  brokers 
report  it  is  quite  difficult  to  secure  the  goods  to  offer 
and  sell. 

ASPARAGUS — This  item  has  been  somewhat 
neglected  of  late,  due  largely  to  the  limited  lots  that 
canners  apparently  have  to  offer.  Buying,  however, 
is  in  small  lots.  All  green  grades  are  scarce. 

BEETS — The  Wisconsin  pack  is  not  coming  through 
in  the  big  way  that  was  expected.  Some  of  the  largest 
operators  in  that  State  say  that  their  total  tonnage  will 
be  at  least  25  per  cent  less  than  was  estimated  a  couple 
of  months  ago.  The  market  is  fairly  active,  although 
most  buyers  are  awaiting  their  deliveries  against 
future  contracts  before  adding  to  their  commitments. 
Such  grades  as  cuts,  sliced,  diced,  etc.,  will  be  in  smaller 
proportion  than  usual  to  the  pack  all  because  beets  are 
running  to  small  sizes. 

SAUER  KRAUT — A  combination  of  rain  and  cool 
weather  mixed  in  with  heat  has  reduced  tonnage  and 
the  market  is  firmer.  No.  2i/^  fancy  sauer  kraut  is 
quoted  all  the  way  from  70  cents  to  80  cents,  f.  0.  b. 
factory,  but  the  feeling  is  that  this  range  of  prices 
will  not  last  long  and  that  higher  levels  will  soon  rule. 

CALIFORNIA  FRUITS — Routine  trading  only  pre¬ 
vails  in  peaches,  apricots,  kadota  figs  and  other  Cali¬ 
fornia  fruits.  The  larger  California  canners  are  main¬ 
taining  their  opening  list  prices.  The  independents 
were  in  hopes  that  the  larger  firms  would  have  ad¬ 
vanced  over  their  opening  quotations  before  this.  It 
is  still  possible  to  purchase  No.  21/2  standard  Yellow 
Cling  peaches  at  $1.45  Coast;  No.  21/2  choice  Yellow 
Cling  peaches  at  $1.55  Coast. 

PACIFIC  NORTHWEST — Interest  centers  in  pears. 
The  pack  is  in  progress  but  the  tonnage  has  been 
greatly  reduced  because  of  the  small  sizes.  Buyers  of 
No.  21/2  5/7  count,  7/9  and  even  9/11,  are  going  to  have 
difficulty  in  securing  supplies  because  the  crop  in 
Oregon  and  Washington  is  running  abnormally  to  sizes 
smaller  than  these.  The  market  is  well  sustained  and 
liberal  bookings  have  been  recorded. 

MICHIGAN  FRUITS — Kiefer  pears  are  going  to  be 
short  crop,  so  the  leading  canners  of  that  State  report. 
As  a  result,  no  one  dares  to  name  prices.  Some  canning 
of  Yellow  Free  peaches  is  going  on,  but  in  a  limited 
way,  as  the  crop  has  been  held  back  due  to  poor  ripen¬ 
ing  conditions.  One  hears  prices  of  No.  21/2  Yellow 
Free  peaches  in  syrup  at  $1.35  factory;  No.  2l^  Yellow 
Free  peaches  in  water  at  $1.10  factory. 


24 


THE  CANNING  TRADE 


September  27, 19S7 


SALMON — The  Alaska  pack  totalled  quite  a  little 
below  last  year,  but  it  must  be  remembered  that  1936 
production  was  extra  large.  The  Alaska  Red  Salmon 
market  is  nominally  $2.50  Coast. 

ANOTHER  ANNIVERSARY — In  this  column  a 
month  ago  mention  was  made  of  three  of  our  local 
jobbers  holding  anniversaries.  Now  comes  Reid- 
Murdoch  &  Company,  featuring  the  observance  of  their 
84th  Anniversary  of  founding.  In  addition  to  being 
wholesale  grocers,  Reid-Murdoch  &  Company  are  large 
canners,  having  plants  at  Rochester,  Minnesota;  Els- 
worth,  Michigan;  Salem,  Oregon,  and  a  couple  in 
Indiana. 

BOOTLEGGERS  —  “Do  you  remember,”  said  a 
prominent  and  outspoken  Chicago  food  merchant,  “in 
the  prohibition  era  when  bootleggers  would  come 
around  to  your  office  and  even  the  home,  selling  all 
kinds  of  liquor  with  phony  labels,  etc.  ?  It  got  so  that 
the  bootlegger  became  quite  arrogant.  He  didn’t  care 
about  the  United  States  Laws.  In  fact,  it  got  so  bad 
that  we  all  know  some  of  our  courts  were  undermined. 
Well  that’s  just  what  some  of  these  chiseling  concerns 
— buying  organizations  are — Bootleggers.  You  can’t 
call  them  anything  else.  They  haven’t  any  respect  for 
the  law  of  the  land.  One  of  them  recently  cited  had 
this  to  say,  in  part: 

“  ‘You  may  continue  to  deal  with  this  office  as  you 
have  in  the  past  with  full  assurance  that  we  will  not 
commit  any  violation  which  would  jeopardize  your 
position.’ 

“It’s  the  same  as  the  bootlegger  coming  to  you  dur¬ 
ing  those  prohibition  days  and  telling  you  that  he  had 
20-year-old  Bourbon  when  he  knew  and  you  knew  that 
he  was  lying  and  when  you  also  knew  that  even  in 
buying  it,  you  were  disobeying  a  U.  S.  A.  Law.” 

• 

GULF  STATES  MARKET 

By  “Bayou” 

Special  Correspondent  of  “The  Canning  Trade" 

Gulf  Storms  Hold  Up  Shrimping — Present  Stocks  Cannot  Be 
Much  Increased — Canners  Unwilling  Sellers  at  the  Price — Too 
Warm  for  Oysters — Pimiento  Pack  Moving 
Slowly — Prices  on  Goods. 

Mobile,  Ala.,  September  24,  1937. 

SHRIMP — Stormy  weather  in  the  Gulf  of  Mexico  has 
handicapped  the  production  of  shrimp  to  some 
extent  and  the  canneries  of  this  section  operated 
about  half  time. 

These  disturbances  in  the  Gulf  make  the  water  in 
the  bays  very  rough  and  causes  the  shrimp  to  scatter 
and  migrate  to  other  localities  of  more  settled  weather 
conditions.  The  tropical  disturbance  which  has  been 
shifting  about  in  the  Gulf  for  the  past  several  days 
has  passed  our  coast  and  is  headed  towards  the 
vicinity  of  Panama  City,  Florida,  therefore,  the  local 
weather  bureau  has  pulled  down  the  storm  warning 
signal  for  our  coast. 

Whether  the  quantity  of  shrimp  held  by  packers  now 
will  be  sufficient  to  supply  the  trade  until  next  Fall, 
remains  to  be  seen.  At  any  rate,  it  does  not  seem  that 
there  is  much  chance  of  boosting  up  production  to  any 


great  extent,  and  it  will  be  mostly  all  going  out,  with 
not  much  coming  in  for  the  balance  of  this  month,  and 
then  some  of  the  canneries  will  shut  down  and  the 
others  will  operate  in  a  “skip-stop”  manner  until  the 
oyster  season  opens. 

Due  to  the  drop  in  the  price  of  shrimp,  some  of  the 
canners  have  refused  to  sell  at  the  reduced  price  and 
are  stacking  their  pack  in  the  warehouse,  in  as  much 
as  the  peak  of  production  is  over  and  the  stock  on 
hand  can  not  be  greatly  augmented. 

The  price  of  canned  shrimp  is  $1.35  per  dozen  for 
No.  1  small;  $1.40  for  No.  1  medium,  and  $1.50  for 
No.  1  large,  f.  o.  b.  factory. 

OYSTERS — We  are  having  84  degrees  temperature, 
which  is  Indian  Summer  weather  and  certainly  not 
oyster  weather.  However,  there  are  only  a  few  oysters 
being  produced,  as  the  majority  of  the  boats  are  still 
shrimping. 

The  canning  of  oysters  will  not  start  until  the 
weather  turns  cold  and  oysters  get  fat  and  plump. 

The  price  of  canned  oysters  is  $1.10  per  dozen  for 
five  ounce,  and  $2.20  for  ten  ounce,  f.  o.  b.  factory. 

VEGETABLES — The  canneries  of  this  section  are 
finding  it  mighty  difficult  to  get  peppers,  and  for  this 
reason,  the  pimiento  pack  is  moving  very  slowly. 

Crowder  peas  and  okra  are  still  available,  but  heavy 
rains  in  certain  areas  last  week  interferred  with 
production. 

The  factories  are  canning  pimientos,  crowder  peas 
and  okra  in  rotation,  and  in  this  way  they  are  able  to 
operate  about  four  days  per  week. 

The  price  of  cut  okra  is  85  cents  per  dozen  for  No.  2 ; 
$1.15  for  No.  21/2,  and  $4.00  for  No.  10. 

Okra  and  tomato  sauce:  $1  for  No.  2. 

Okra  and  tomato:  $1.10  for  No.  2. 

Whole  okra:  $1  for  No.  2,  and  $4.50  for  No.  10. 

Whole  pimientoes :  65  to  70  cents  for  four  ounce  and 
90  cents  for  seven  ounce. 

Crowder  peas:  90  cents  for  No.  2,  and  $4.75  for 
No.  10.  All  f.  o.  b.  cannery. 

CALIFORNIA  MARKET 

By  “Berkeley” 

Special  Correspondent  of  “The  Canning  Trade" 

Snapping  Up  Spinach  and  Pineapple — Other  Items  Quiet — 
Salmon  Largely  Sold — No  Effort  to  Stretch  Tomato  Pack, 
Quality  Firm — Fewer  Free-Stone  Peaches  Canned — Good  Crop 
Of  Apples — Olive  Pack  Agreed  Upon — Fig  Canning. 

San  Francisco,  September  23,  1937. 

The  market — The  market  remains  quiet,  except 
on  a  few  items  which  are  in  light  supply  and  which 
are  snapped  up  as  soon  as  offered.  Sales  of  these 
specialties,  which  include  favored  brands  of  spinach 
and  Hawaiian  pineapple  are  not  sufficiently  large  to 
make  an  active  market  in  themselves.  Most  of  the  fish 
lines  are  also  moving  fairly  well,  with  a  considerable 
part  of  the  salmon  pack  already  disposed  of.  Canners 
say  that  some  of  the  large  distributors  of  fruits  and 
vegetables  have  not  yet  entered  the  market  on  an  ex¬ 
tensive  scale,  evidently  expecting  further  concessions. 
The  feeling  here  is  that  the  trend  is  bound  to  be  in 
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the  other  direction,  since  present  prices  in  so  many 
instances  represent  actual  losses. 

TOMATOES — The  tomato  market  continues  in¬ 
active,  but  there  are  indications  of  an  early  improve¬ 
ment.  Crop  reports  from  other  important  producing 
sections  indicate  that  the  pack  may  not  be  as  large  as 
seemed  likely  a  few  weeks  ago,  with  some  strengthen¬ 
ing  of  prices.  In  California,  packers  are  making  no 
effort  to  have  a  record  output  and  are  insisting  on  high 
standards  of  grading  on  canning  stock.  Anyway,  this 
is  what  growers  have  to  say  on  the  subject.  The 
efforts  of  the  tomato  paste  group  of  the  Canners 
League  of  California  to  put  an  advertising  program  on 
this  product  into  effect  seems  to  have  been  stalemated 
for  the  time  being.  The  entire  membership  agreed  to 
the  plan  and  the  collection  of  the  fund  was  started, 
when  one  or  two  withdrew.  Hope  is  expressed  that  dif¬ 
ferences  can  be  ironed  out  and  the  program  launched 
this  season.  If  not,  efforts  will  be  made  to  get  an  early 
start  and  get  it  under  way  next  year.  Last  year’s  pack 
was  all  moved,  with  the  exception  of  about  12,000 
cases,  and  it  was  planned  to  increase  the  size  of  the 
pack  this  year.  Some  packers  report  that  $4.25  a 
case  was  the  lowest  price  they  received  for  any  of  last 
year’s  pack.  This  year,  higher  prices  are  being  paid 
for  tomatoes,  labor  and  supplies  but  paste  has  been 
sold  as  low  as  $3.50  a  case,  with  $3.85  about  the  high¬ 
est.  For  some  time,  packers  have  been  out  of  the 
market  and  efforts  are  being  made  to  have  $4.00  the 
minimum  when  business  is  resumed. 

GRAPEFRUIT  —  California  and  Southwestern 
canned  grapefruit  juice  is  becoming  more  and  more 
of  a  factor  and  further  expansion  is  planned.  Texas 
has  been  making  an  especially  fine  showing,  the  in¬ 
dustry  there  having  grown  from  nothing  to  one  with 
an  annual  output  valued  at  $750,000  in  the  short  space 
of  four  years.  Three  plants  were  in  operation  the 
first  year  and  there  are  now  27,  with  others  being 
built. 

PEACHES — Fewer  freestone  peaches  are  being 
packed  on  the  Pacific  Coast  than  was  promised  earlier 
in  the  season,  advance  sales  having  been  rather  dis¬ 
appointing.  Considerable  fruit  has  been  used  in  the 
manufacture  of  peach  nectar  and  similar  products, 
however.  Hunt  Bros.  Packing  Company  is  putting  up 
a  small  pack  of  Elberta  peaches  at  its  plant  at  Puyallup, 
Wash.,  and  is  also  making  an  experimental  pack  of 
string  beans  there. 

APPLES — Apples  are  a  heavy  crop  on  the  Pacific 
Coast  and  some  packers  in  the  Pacific  Northwest  have 
been  accepting  business  at  $3.25  to  $3.50.  Most  can¬ 
ners  feel  that  this  is  much  too  low  and  are  preparing 
to  curtail  packs  unless  there  is  a  speedy  improvement. 
Last  year  canners  paid  about  $11  a  ton  for  fruit  and 
this  year  a  $6  price  is  ruling. 

OLIVES — The  11,500-ton  olive  pack  for  California, 
recommended  by  a  committee  of  representative 
growers  and  packers,  following  a  survey  of  market 
possibilities,  has  been  approved  by  the  California  Pro¬ 
rate  Commission.  Picking  of  this  fruit  commences  in 
October  and  continues  until  into  the  new  year.  Pack¬ 
ing  is  carried  on  until  well  into  the  spring  season.  The 
annual  meeting  of  the  California  Olive  Association, 


whose  membership  embraces  about  90  per  cent  of  the 
canned  ripe  olive  interests,  was  held  recently  at  Santa 
Barbara,  when  marketing  plans  were  discussed,  along 
with  problems  of  standardization  and  plans  for  taking 
part  in  the  Golden  Gate  International  Exposition  to 
be  held  at  San  Francisco  in  1939.  The  steady  increase 
in  the  consumption  of  ripe  olives  was  commented  upon, 
but  attention  was  directed  to  the  fact  that  a  large  part 
of  sales  are  in  the  Pacific  Coast  area.  Officers  chosen 
at  the  annual  election  included  S.  J.  Tupper,  Oroville ; 
V.  R.  Smith,  Lindsay,  vice-president,  and  Hilda  Lind- 
rose,  San  Francisco,  secretary-treasurer. 

FIGS — The  canning  of  figs  will  shortly  be  at  an  end, 
with  the  output  held  close  to  the  quantity  that  may 
reasonably  be  expected  to  move  readily.  This  year’s 
pack  is  being  made  under  new  Canners  League  of 
California  specifications  and  promises  to  be  a  more 
uniform  one  in  quality  than  in  the  past.  Fancy  figs 
are  described  as  fruit  of  a  very  fine  color,  ripe  yet  not 
mushy,  free  from  blemishes  serious  for  the  grade,  and 
uniform  in  size,  with  woody  stems  removed.  In  syrup, 
55  per  cent  sugar  when  packed,  to  cut  out  a  minimum 
of  32  per  cent.  Choice  figs  are  to  be  of  fine  color,  in 
syrup,  45  per  cent  sugar  when  packed,  to  cut  out  a 
minimum  of  27  per  cent.  Split  figs  may  be  quoted  as 
fancy  or  choice,  to  conform  to  the  fancy  or  choice 
specifications,  except  for  the  fact  that  the  figs  are  split. 
Maximum  and  minimum  numbers  of  pieces  are  listed 
in  the  specifications. 


AT  THE  ANNUAL  MEMBERSHIP  meeting  of  the  Cali¬ 
fornia  Olive  Association,  held  at  Santa  Barbara, 
August  27th  and  28th,  the  following  directors  were 
elected  for  the  coming  year :  S.  J.  Tupper,  Olive  Prod¬ 
ucts  Company,  Oroville;  J.  V.  E.  Titus,  Albers  Pack¬ 
ing  Company,  Riverside;  E.  B.  de  Surville,  Sylmar 
Packing  Corporation,  Los  Angeles;  Earle  Houghton, 
Lindsay  Ripe  Olive  Company,  Lindsay;  V.  R.  Smith, 
V.  R.  Smith  Olive  Company,  Lindsay;  D.  C.  Gifford, 
C.  M.  Gifford  &  Sons,  San  Diego ;  A.  Adams,  Jr.,  Sun- 
land;  J.  M.  Glick,  B.  E.  Glick  &  Sons,  Corning;  G.  A. 
Thompson,  Bolivar  Packing  Company,  San  Diego;  and 
the  following  officers  were  re-elected  for  another  year : 
S.  J.  Tupper,  President;  V.  R.  Smith,  Vice-President; 
Hilda  Lindrose,  Secretary-Treasurer.  The  next  regu¬ 
lar  quarterly  membership  meeting  of  the  association  is 
scheduled  for  the  third  Friday  in  November  at  San 
Francisco. 


All  the  latest  data 


FORMULAE  -  COOKING  TIMES 
COOKING  TEMPERATURES 


are  included  in  the  new  6th  (1936)  edition  of 


“A  Complete  Course  in  Canning” 


Price  $10.00 
order  your  copy  now. 
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’CRAMS  OF  INTEREST 

(Continued  from  page  12) 

FRANK  D.  GORSLINE,  Secretary  of  the  National  Pickle 
Packers  Association,  has  announced  September  29th 
as  the  date  for  the  Association’s  Fall  Meeting,  and 
January  26th,  1938,  for  the  Annual  Meeting,  both  to 
be  held  at  the  Palmer  House,  Chicago. 

• 

YOUNG  GUARD  SOCIETY  has  issued  its  new  1937  year 
book  and  directory  of  the  membership  which  shows 
462  members  in  good  standing  after  recent  suspensions 
for  non-payment  of  dues.  As  the  membership  is  now 
limited  to  five  hundred,  the  first  38  to  apply  with  $2.00 
initiation  fee  and  $1.00  annual  dues,  will  be  those  ad¬ 
mitted.  The  entertainment  committee  promises  a  big 
time  for  the  annual  meeting  to  be  held  during  the 
National  Convention  next  January. 

• 

“HOW  TO  PACK  it”  is  the  title  of  a  brochure  published 
by  the  Hinde  &  Dauch  Paper  Company,  Sandusky, 
Ohio,  in  which  no  fewer  than  25  “fundamental”  types 
of  corrugated  shipping  boxes  are  briefly  described  and 
illustrated  with  actual  photographs  of  actual  boxes. 
The  booklet  is  part  of  an  H.  &  D.  sponsored  plan  to 
promote  better  packaging  by  making  latest  packaging 
developments  available  to  users  of  shipping  boxes. 
“How  To  Pack  It,”  as  well  as  booklets  published  to 
date  in  the  series  of  “Packaging  Handbooks”  can  be 
secured  without  charge  by  writing  to  the  company’s 
Sandusky  (Ohio)  offices. 


• 

DR.  KARL  F.  MYER,  Director  of  the  Hooper  Founda¬ 
tion  for  Medical  Research  and  Chairman  of  the  De¬ 
partment  of  Bacteriology  at  the  University  of  Cali¬ 
fornia,  Berkeley,  has  returned  from  a  tour  of  Europe. 
Dr.  Meyer  has  done  much  in  solving  problems  in  food 
preservation. 


FEW  PERSONS  ever  think  of  double  seamers  for 
putting  bottoms  in  wash  tubs,  seaming  gas  tanks  for 
tractors,  vacuum  tanks  for  autos,  tanks  for  soda 
fountains,  patent  refuse  cans,  carbide  drums,  tanks 
for  miners’  lamps,  etc.  A  folder  just  released  by 
Cameron  Can  Machinery  Company,  Chicago,  shows 
they  manufacture  equipment  for  such  operations. 

• 

THE  ILL-FATED  MORO  CASTLE’S  WHISTLE  still  blows 
atop  the  cannery  of  Bloomsburg  Packing  Company, 
Bloomsburg,  Pennsylvania,  to  summon  workers  back 
to  work.  Clarence  Gray,  President  of  the  company, 
came  in  possession  of  it  when  the  ship  was  towed  to 
salvage. 


PACIFIC  AMERICAN  FISHERIES,  INC.,  will  ask  the  ap¬ 
proval  of  stockholders  for  issuing  100,000  shares  of 
5  per  cent  cumulative  convertible  preferred  stock  in 
order  to  maintain  working  capital  while  distributing 
earnings  to  avoid  surtax  on  undistributed  profits. 


CROP  REPORTS 

(Continued  from  page  10/ 

ST.  HENRY,  OHIO,  September  16,  1937 — Normal  acre¬ 
age,  which  should  have  produced  30,000  cases,  but  wet 
weather  has  reduced  that  to  about  70  per  cent  of 
normal.  Quality  is  very  fine. 

SHEBOYGAN,  wis.,  September  20,  1937 — Our  pack  is 
running  just  a  little  below  normal  with  a  larger  per¬ 
centage  than  usual  of  whole  beets  and  a  consequently 
smaller  percentage  of  cuts.  From  all  reports,  this  is 
typical  of  the  condition  of  Wisconsin  beets  this  year. 
Even  with  increased  acreage  Wisconsin  will  probably 
not  pack  more  beets  than  last  year. 

OTHER  ITEMS 

EAST  JORDAN,  MICH.,  September  16,  1937 — Carrots: 
We  estimate  about  50  per  cent  of  normal  pack.  30 
acres  planted  this  year;  none  last  year.  Pack  will 
start  about  next  week. 

ST.  CLOUD,  MINN.,  September  20,  1937  —  Peas: 
Finished  with  80  per  cent  of  normal  pack. 

LYONS,  N.  Y.,  September  20,  1937 — Cabbage:  Crop 
is  going  backward  every  day.  Have  had  no  rain  in 
the  past  two  months.  Do  not  expect  to  get  40  per  cent 
of  a  normal  pack,  even  if  it  should  rain  plenty  from 
now  on. 

SNOHOMISH,  WASH.,  September  18,  1937— Royal 
Anne  Cherries:  Crop  95  per  cent.  Frozen  Peas: 
Pack  100  per  cent. 


SAFE  INSECTICIDES 

for 

Controlling  Crop  Pests 

AGIClOE  LABORATORIES 

108  N.  Water  Street  MILWAUKEE,  WIS. 


bihun  chrpm 

are  your 


tOOiWfi 


iuaUv  to- 
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CANNED  FOOD  PRICES 


All  Prices  quoted  F.  O.  B.  Factory 

Prices  given  represent  the  high  and  low  canners’  selling  price 
of  the  current  week,  subject  to  the  customary  cash  discounts. 
Quotations  per  dozen  unless  otherwise  noted.  “Eastern” 
quotations  for  Atlantic  Coast  States  east  of  Ohio  River; 
“Central”:  Central  States  West  of  Ohio  River  to  Mountain 
States;  “West  Coast”:  Mountain  and  Pacific  Coast  States. 

Quotations  on  this  page  are  for  spot  goods.  For  future 
quotations  see  market  reports. 


Canned  Vegetables 


Eastern 

Central 

West  Coast 

Low  High 

Low  High 

Low 

High 

ASPARAGUS 

White  Colossal.  No.  2^^ . 

2.95 

3.06 

Large,  No.  2V^ . . . 

3.06 

3.16 

Medium,  No.  . . 

2.96 

3.05 

Green  Mam.,  No.  2  ro.  cans.... 

2.76 

2.85 

Large,  No.  2 . 

2.76 

2.85 

Tips,  White,  Mam.  No.  1  sq . 

2.86 

2.96 

Small,  No.  1  sq . 

2.76 

2.86 

2.66 

2.76 

Small,  No.  1  sq . 

Green  Tips,  50/80,  2s . 

2.10 

2.10 

2.60 

2.60 

Green  Tips,  35/50,  28 . 

2.50 

2.50 

1.80 

1.80 

Cireen  Cuts  and  Tips,  10s . 

8.25 

1.15 

8.25 

1.16 

BAKED  BEANS 

.52Vj 

.95 

.60 

.52% 

.86 

.60 

No.  2%  . 

1.26 

.95 

No.  10  . 

3.75 

4.25 

3.00 

3.25 

STRINGLESS  BEANS 

.90 

1.00 

1.15 

No'  10 . ; . 

6.26 

5.60 

Ex.  Std.  Cut  Green,  No.  2 . 

.72  Vi 

.77% 

.80 

.86 

No.  10  . 

3.75 

4.00 

4.25 

Std.  Cut  Green,  No.  2 . 

.62  Mi 

.65 

.77% 

.80 

No.  10  . 

3.25 

3.25 

3.76 

4.00 

Fancy  Whole  Green,  No.  2 . 

1.40 

1.60 

No.  10  . 

Ex.  Std.  Whole  Green,  No.  2.... 

7.60 

7.75 

No.  10  . 

Std.  Whole  Green,  No.  2 . 

No.  10  . 

Fancy  Cut  Wax,  No.  2 . 

1.10 

No.  10  . 

Ex.  Std.  Cut  Wax,  No.  2 . 

No.  10  . 

Std.  Cut  Wax,  No.  2 . . 

.95 

.80 

'i’.oo 

No.  10  . 

5.50 

Fancy  Whole  Wax,  No.  2 . 

No.  10  . 

Ex.  Std.  Whole  Wax.  No.  2 . 

No.  10  . 

Std.  Whole  Wax,  No.  2 . 

No.  10  . 

Red  Kidney,  Std.,  No.  2 . 

.80 

.85 

.75 

.77% 

4.00 

No.  10  . 

4.00 

4.25 

3.76 

LIMA  BEANS 

No.  2  Tiny  Green . 

TMn  in  . 

No.  10  . 

.85 

******* 

No.  10  . 

.80 

No.  10  . 

4.00 

.70 

.76 

.66 

.70 

BEETS 

Whole,  No.  2 . 

.75 

No.  2  Vi  . 

1.20 

.86 

1.00 

No.  10  . 

3.25 

3.76 

4.50 

Std.  Cut,  No.  2 . „.... 

.65 

No.  2%  . 

.80 

.76 

.90 

No.  10  . 

3.00 

Ex.  Std.  Cut.  No.  2 . 

No.  2%  . 

.76 

.77% 

No.  10  . 

4.35 

Std.  Sliced.  No.  2 . 

.76 

.67% 

.76 

.86 

.90 

No.  2^4  . 

.80 

.86 

1.10 

No.  10  . 

Ex.  Std.  Sliced,  No.  2 . 

3.75 

3.00 

3.50 

3.36 

.96 

3.60 

No.  10  . 

CARROTS 

Std,  Sliced.  No.  2 . 

.80 

No.  10  . 

4.00 

4.26 

Std.  Diced.  No.  2.... 

.70 

.76 

No.  10  _ 

3.26 

3.75 

peas  and  carrots 

std.  No.  2 . 

1.30 

.65 

.90 

.70 

1.00 

lancy  No.  2 

1.20 

1.30 

CANNED  VEGETABLES— Continued 

Eastern  Central  West  Coast 


Low  High 

Low 

High 

Low  High 

CORN — Wholegrain 

Yellow,  Fancy  No.  2 . 

1.00 

1.05 

1.00 

1.05 

No.  10  . 

5.50 

6.00 

5.60 

.90 

1.00 

.95 

No.  10  . . 

4.60 

Std.  No.  2 . 

No,  10  . . 

White,  Ex.  Std.  No.  2 . 

.80 

.90 

No.  10  . 

4.60 

Std.  No.  2 . . 

.70 

.75 

.  . 

No.  10  . 

.95 

1.00 

No.  10  . . . 

6.75 

.86 

.87% 

No.  10  . . . 

Std.  No.  2 . 

.76 

.76 

CORN — Creamstyle 

Yellow,  Fancy  No.  2 . 

.90 

.85 

.90 

No.  10  . 

5.00 

Ex.  Std.  No,  2  . 

.86 

.90 

.75 

.85 

No.  10  . 

4.50 

4.50 

4.50 

Std.  No.  2 . 

.76 

.80 

No.  10  . 

.90 

.85 

.95 

No.  10  . 

6.76 

Ex.  Std.  No.  2 . 

.75 

.80 

.76 

.85 

No.  10  . 

4.26 

Std.  No.  2 . . . 

.67% 

.76 

.70 

.80 

No.  10  . 

3.90 

4.15 

HOMINY 

Std.  Split,  No.  1,  TalL . 

No.  2%  . 

.80 

.85 

.72% 

.76 

...... 

No.  10  . 

2.16 

2.36 

MIXED  VEGETABLES 

.82% 

.90 

No.  10  . . 

4.25 

4.50 

Std.,  No.  2 . . 

.60 

.75 

No.  10  . 

3.50 

4.00 

PEAS 

No.  2  Fancy  Sweets,  2s . — ~ 

1.40 

1.60 

1.36 

1.46 

No.  2  Fancy  Sweets,  38 . 

1.20 

1.40 

1.30 

1.40 

No.  2  Fancy  Sweets,  4s . 

1.10 

1.25 

1.20 

1.30 

No.  2  Fancy  Sweets,  6s . 

1.06 

1.16 

1.16 

1.26 

No.  2  Ex.  Std.  Sweets,  28 . 

1.10 

1.25 

1.20 

1.30 

No.  2  Ehc.  Std.  Sweets,  3a . 

1.00 

1.10 

1.16 

1.26 

No.  2  Ex.  Std.  Sweets,  43 . . 

.96 

1.10 

1.16 

1.20 

No.  2  Ex.  Std.  Sweets,  5s . 

.95 

1.00 

1.10 

1.16 

No.  2  Std.  Sweets,  2s . 

i.'is 

.96 

1.15 

No.  10  Std.  Sweets,  23 - - - 

6.60 

6.76 

No.  2  Std.  Sweets,  3s . 

.95 

.86 

1.00 

1.26 

No.  10  Std.  Sweets,  3s . 

6.00 

6.26 

6.26 

6.26 

No.  2  Std.  Sweets,  4s . 

.90 

.86 

1.00 

1.00 

1.10 

No.  10  Std.  Sweets,  48 . 

4.25 

4.76 

6.00 

6.26 

No.  2  Std.  Sweets,  5s . . 

.86 

.90 

1.10 

1.20 

No.  10  Std.  Sweets,  63 . 

4.26 

4.76 

4.60 

4.60 

No.  2  Fey.  Alaska,  Is . 

1.40 

1.60 

No.  2  Fey.  Alaskas,  28 . 

1.36 

1.60 

1.35 

1.45 

No.  2  Fey,  Alaskas,  3s . 

1.26 

1.30 

1.26 

1.36 

No.  2  Ex.  Std.  Alaskas,  Is . 

1.20 

1.40 

No.  2  Ex.  Std.  Alaskas,  28 . 

1.10 

1.10 

1.16 

1.30 

1.20 

1.40 

No.  2  Ex.  Std,  Alaskas,  3s . 

1.00 

1.05 

.95 

1.06 

1.16 

1.26 

No.  10  Ex.  Std.  Alaskas,  3s . 

4.76 

5.50 

No.  2  Ex.  Std.  Alaskas,  4s....„.. 

.86 

.90 

1.06 

i.io 

No.  2  Ex.  Std.  Alaskas,  6s . 

1.00 

1.06 

No.  2  Std.  Alaskas,  3s . 

.77% 

.80 

.90 

1.06 

1.10 

No.  10  Std.  Alaskas,  3s . 

4.26 

4.60 

4.76 

6.26 

6.60 

No.  2  Std.  Alaskas,  48 . 

.70 

.75 

.75 

.85 

1.00 

1.06 

No.  10  Std.  Alaskas,  4s . 

4.00 

4.76 

4.00 

4.25 

6.00 

6.60 

No.  2  Std.  Alaskas,  63 . 

.70 

.76 

.87% 

.90 

No.  10  Std.  Alaskas,  6s . 

4.00 

4.60 

4.76 

.70 

.75 

79.^ 

Soaked,  2s . 

.45 

.60 

.65 

.60" 

.66 

.67% 

10s  . 

2.25 

2.76 

3.20 

3.40 

.65 

.70 

10s  . 

3.25 

3.50 

PUMPKIN 

StH..  Wn.  !> . 

.60 

70 

No.  2% . . . 

.85 

1.15 

.75 

1.00 

.86 

No.  3  . . 

No.  10  - . 

2.85 

2.76 

3.00 

2.46 

SAUER  KRAUT 

Std.,  No.  2 . . 

.65 

-70 

No.  2%  . 

.82% 

1.05 

.70 

.80 

.95 

No.  3  . 

No.  10  . . 

2.66 

2.80 

2.60 

2.7'5 

3.16 

SPINACH 

Std..  No.  2 . 

.76 

.86 

.65 

.70 

1.07% 

1.12% 

No.  2%  . . . 

.96 

.90 

1.00 

1.36 

1.40 

No.  10  . . 

3.26 

3.00 

3.26 

4.20 

4.36 

SUCCOTASH 

Std.  No.  2,  Gr.  Corn,  Dr.  Limas. 

1.06 

Std.  No.  2,  Gr.  Com,  Fr.  Limas. 

1.20 

Triple,  No.  2 . 

.86 

1.06 

...... 

....... 
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Eastern 
Low  High 

SWEET  POTATOES 

Std.,  No.  2  Dry  Pack . 70  .70 

No.  2%  . 87%  .87% 

No.  3  . 

No.  10  . .  3.00  3.00 

Std.,  No.  2,  Syrup  Pack . 75  . 

No.  2%  . - . 97%  .97% 

No.  3  . 

No.  10  . .  3.26  3.25 

TOMATOES 

Fancy,  No.  2 . .  . 

No.  2%  . — . .  . 

No.  3  . . . 

No.  10  . 

Ex.  Std..  No.  1 . - . . 

O  .lO  .OO 

No.  2%";:.; . i-oo  1.26 

No.  3  .  1-20 

No!  10  .  3.00  3.60 


Central 
Low  High 


West  Coast 
Low  High 


CANNED  FRUITS— Continued 


.46  .47% 

.76  .80 

.96  1.06 


TOMATO  PUREE 

Std..  No.  1,  Who.  St.  1.04 . 

No.  10  . . . 

Std..  No.  1.  Trim  1.036 . 

No.  10  . 


tomato  juice 

No.  1  . 

No.  2  . 


turnip  greens 


No.  2%  .  UO®  - 

No!  10  .  3.76  3.76 


With 

paree 

.47%  .50 

.42% 

.45 

.60 

.65 

.65  .70 

.70 

.70 

.70 

.76 

.90  .96 

.90 

.90 

.86 

.92  % 

1.05  1.06 

3.10  3.10 

3.00 

3.25 

2.75 

2.85 

.40  . 

.42% 

.60 

2.86  . 

3.00 

3.26 

3.25 

3.60 

.37%  . 

2.75  3.00 

2.86 

3.00 

.40  .40 

.45 

.60 

.50 

.60 

.70  .70 

.60 

.76 

.65 

.76 

2.50  3.00 

2.75 

3.26 

2.70 

3.16 

.76  . 

.70 

.77% 

1.05  _ 

.96 

1.06 

3.76  3.76 

3.00 

3.66 

Canned  Fruits 


No.  10,  water . 

No.  10,  standard  heavy  pack....  4.00 
No.  10,  fancy  heavy  pack........  4.26 

APPLE  SAUCE 

No.  2  Fancy .  •'*0 

No.  10  .  ♦•OO 

No.  2  Std . -  . 

No.  10  . 

apricots 

No.  2%,  Fancy . 

No.  2%,  Choice . 

No.  2%,  Std . 


grapefruit 

8  oz.  - . 77%  .87% 

No.  2  .  1-10  1.15 

No!  5  .  3.30  3.60 

GRAPEFRUIT  JUICE 

8  . 32%  . 

No.  1  . - . 

No.  300  . 

No.  2  .  •■••••• 

No.  6  . . .  .  3.30 


PEARS 

Keifer,  Std.,  No.  2% .  1.36 

No.  10  . 

Choice,  No.  2% . 

No.  10  . - . - 

Bartlett,  Fancy,  No.  2% .  1.85 

Choice,  No.  2% .  1.70 

Std.,  No.  2% . 

No.  10,  Water . 

No.  10,  Syrup . 6.25 

No.  10  Pie.  S.  P . 

PEACHES 

Fey.,  Y.  C..  No.  2% . 

Choice,  No.  2% . 

Std.,  No.  2% . 

Ex.  Std.,  Slic.  Yel.,  No.  1  Tails  . 

SMOnds,  Yel.,  No.  3 . 

Pies,  unpeeled.  No.  3 . . . 

Peeled,  No.  10,  Solid  Pack . 

PINEAPPLE 

Hawaiian,  Slic.,  Fancy,  No.  2 . 

No.  2%  . 

Std.,  No.  2 . 

No.  2%  . 

Sliced,  Standard,  No.  10 . . . 

Shredded,  Syrup,  No.  10 . 

Crushed,  Ex.  Std.,  No.  10 . 

PINEAPPLE  JUICE 

Buffet  . 

No.  211  . 

No.  2 . 

No.  2%  . 

46  oz . 

No.  10  . . . 


Solid  Pack 
.90  1.05 

1.30  1.46 


3.60  4.00 

4.60  . 


2.00  2.10 

1.70  1.85 

1.60  1.66 


Eastern  Central 

Low  High  Low  High 


FRUITS  FOR  SALAD 

Fey.,  No.  2% . 

No.  10  . 


BLACKBERRIES 


3  . 

""  . 

Preserved......^... 

Syrup . 

::::::::: 

BLUEBERRIES 


1.60  1.66 
7.00  . 


Std.,  Red,  Water,  No.  2 . 

Std.,  White,  Syrup,  No.  2 . 

Ex.  Std.,  Preserved,  No.  2 . 

Red  Sour  Pitted,  No.  2 .  1.36 

Red  Sour  Pitted,  No,  10 .  6.76 

R.  A..  Fey.,  No.  2% . 

Choice,  No.  2% . 

Std.,  No.  2% . . . 

GOOSEBERRIES 

Std..  No.  2 . 

No.  10  . 


West  Coast 
Low  High 


2.60  2.66 
8.76  9.00 


RASPBERRIES 
Black,  Water,  No.  2.. 


Red,  Water,  No.  2.. 
No.  10  . 


Red,  Syrup,  No.  2.. 
STRAWBERRIES 


_ 

.  3.10 

.  2.70 

.  1.70 

. .  8.00 

1.46 

1.60 

7.25 

7.60 

7.26 

7.60 

.  9.00 

.  2.16 

7.26 

7.60 

.  9.00 

1.76 

1.60 

1.60 

.  2.66 

.  2.65 

Ex.  Pres.,  No.  1 . 

No.  2  . 

Pres.,  No.  1 . 

No.  2  . 

Std.,  Water,  No.  10.. 


Canned  Fish 


HERRING  ROE 

10  oz .  1.60 

No.  2.  17  oz. .  1.66 

No.  2.  19  oz .  2.00 

LOBSTER 

Flats.  1  lb .  6.60 

%  lb .  3.26 

%  lb .  1.95 


Std.,  4  oz . 96 

6  oz.  . .  1.10 

8  oz .  1.90 

10  oz .  2.20 

Selects,  6  oz . 


Red  Alaskas.  Tall,  No.  1.. 

Flat,  No.  % . 

Cohoes,  Tall,  No.  1 . 

Flat.  No.  1 . 

No.  %  . 

Pink,  Tall.  No.  1 . 

Flat.  No.  % . 

Sockeye  Flat,  No.  1 . 

No.  %  . . . 

Chums,  Tall,  No.  1 . 

Medium,  Red,  Tall . . 


No.  1,  Small .  1.35 

No.  1.  Medium . 1.40 

No.  1,  Large .  1.60 

SARDINES  (Domestic).  Per  Case 

%  Oil.  Key .  3.26 

%  Oil,  Keyless..^ . .  2.70 

%  Oil,  Tomato,  Carton . 

%  Oil,  Carton .  3.60 

%  Mustard,  Keyless .  2.60 

Calif.  Oval  No.  1,  24’s . 

Calif.  Oval  No.  1,  48*8 . 

TUNA  FISH.  Per  Case 

Fey.,  Yel.,  Is,  24’s . 

Fey.,  Yel.,  Is,  48’s . . 

%s  . . 

%s  . . 

Light  Meat,  Is . . . 

%s  . 

V4S  . 


1.60  1.70 

3.26  3.30 


.  6.02% 

11.00  12.00 

.  6.00 

3.86  4.26 

9.00  10.66 

5.00  6.86 

3.60  3.96 
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WHERE  TO  BUY 


the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 


ADHESIVES. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Maas. 

F.  G.  Findley  Co.,  Milwaukee,  Wis. 

ADJUSTERS  ior  Detachable  Chain*. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wi*. 
BASKETS,  Picking. 

Riverside  Manufacturing  Co.,  Murfreesboro,  N.  C. 
Baskets,  Wire,  Scalding,  Pickling,  etc.  See 
Cannery  Supplies. 

BEAN  SNIPPER,  Green  String. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BEET  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarb\irg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

&ott  Viner  Co.,  Columbus,  Ohio. 

BELTS.  Carrier.  Rubber,  Wire.  Etc. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BLANCHERS,  Vegetable  and  Fruit. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOHERS  AND  ENGINES,  Steam. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Tames  Leffel  &  Co.,  Springfield,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOOKS,  on  Canning,  Formula,  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 
Bottle  Caps.  See  Caps. 

Bottle  Cases,  Wood.  See  Boxes,  Crates. 

Bottle  Corking  Machines.  See  Bottlers  Mchy. 
BOX  (Corrugated)  SEALING  MACHINE. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOXES,  Cornigatod  Liner-Joint. 

David  Weber  &  Co.,  Philadelphia,  Pa. 

BOXES,  Lug,  Field,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wi*. 

BOXING  MACHINES. 

Burt  Machine  Co.,  Baltimore,  Md. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Co.,  Westminster,  Md. 

BROKERS. 

Phillips  Sales  Co.,  Cambridge,  Md. 

Buckets  and  Pails,  Fibre.  See  Corr.  Paper 
Products. 

Buckets  and  Pails,  Metal.  See  Enameled  Buckets. 
Buckets,  Wood.  See  Cannery  Supplies. 

BURNERS,  Oil,  Gas,  Gasoline,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Can  Conveyors.  See  Conveyors  and  Carriers. 
Can  Fillers.  See  Filling  Machines. 

CAN  MAKERS'  MACHINERY. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Can  Markers.  See  Stampers  and  Markers. 
CANNED  FOODS. 

Phillips  Packing  Co.,  Cambridge,  Md. 

Phillips  Sales  Co.,  Cambridge,  Md. 

CANS,  Tin,  AU  Kinds. 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Crovm  Can  Co.,  Philadelphia,  Pa. 

Heekin  Can  Co.,  Cincinnati,  Ohio. 

National  Can  Co.,  Inc.,  New  York-Baltimore. 
Phelps  Can  Co.,  Baltimore,  Md. 

Phillips  Can  Co.,  Cambridge,  Md. 

CAN  SEALING  COMPOUND. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

CAN  TESTING  MACHINERY. 

Cameron  Can  Machinery  Co.,  Chicago,  III. 


CAN  WASHING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CANNERY  SUPPLIES. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  CoHsoration,  Hoopeston,  Ill. 

Hansen  Cang.  Mchy.  Corp.,  Cedwburg,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Can  Stampers.  See  Stampers  and  Markers. 
CAPPING  MACHINES.  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Food  Machinery  Corporation,  Hoopeston,  IX. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 
CARRIERS  AND  CONVEYORS,  Spiral. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Catsup  Machinery.  For  the  preparatory  work: 

see  Pulp  Mchy.;  for  bottling:  see  Bot.  Mchy. 
CHAIN  ADJUSTERS. 

F.  Hamachek  Machii^^-^I^o.,  Kewaunee,  Wis. 

Chain  Belt  Conveyors.  See  Conveyors. 

C^ain  for  Elevating,  Conveying.  See  Conveyors. 
Checks,  Employers'  Time.  See  Stencils. 

Chutes,  Gravity,  Spiral.  See  Carriers. 
CLEANING  AND  GRADING  MACHY.,  Fruits. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Cleaning  and  Washing  Machines,  Bottle.  See 
Bottlers'  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 
CLOCKS,  Process  Time. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CLOSING  MACHINES,  Open  Top  Cans. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Coils,  Copper.  See  Copper  Coils. 

CONVEYORS  AND  CARRIERS,  Canners. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill.  _ 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis.  J,] 
La  Porte  Mat  &  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

COOKERS,  Continuous,  Agitating. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

.  Oiisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  111. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Cookers,  Retorts.  See  Kettles,  Process. 
COOLERS,  Continuous. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  (Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

COPPER  COILS,  for  tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  (Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Copper  Jacketed  Kettles.  See  Kettles,  (Copper. 
CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CORN  CUTTERS, 

Berlin-Chapman  Co.,  Berlin,  Wis. 

(Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 


CORN  HUSKERS  AND  SILKERS. 
Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 

CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem,  N.  I. 
Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CRANES  AND  CARRYING  MACHINES. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  C^ng.  Mchy.  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CRATES,  Iron  Process. 

Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CUTTERS,  Vegetable,  Mincemeat,  Etc. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


DECORATED  TIN  (or  Cans.  Caps,  Etc.). 
American  Can  Co.,  New  York  City. 
Continental  Can  Co.,  New  York  City. 
Crown  Can  Co.,  Philadelphia,  Pa. 
National  Can  Co.,  New  York-Baltimore. 


DUSTS  &  SPRAYS  (insect  control). 

Agicide  Laboratories,  Milwaukee,  Wis. 

ENAMELED  BUCKETS,  PAILS,  Etc. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Engines,  Steam.  See  Boilers  and  Engines. 
ENSILAGE  DISTRIBUTORS. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

EVAPORATING  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 


Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 
CTiisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Ciksrporation,  Hoopeston,  ni. 
Hansen  CJang.  Mchy.  Corp.,  Cedarburg,  VH*. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


Berlin-(3hapman  Co.,  Berlin,  Wis. 
(Dhisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston  Ill 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


FIBRE  CONTAINERS  for  Food  (not  hemeties&T 
sealed).  ' 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Filling  Machines,  Bottles.  See  Bottlers'  Mchy. 
FILLING  MACHINES,  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Cbisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Dl. 
Hansen  Cang.  Mchy.  COrp.,  COdarbura.  Wla 
E.  J.  Judge,  Alameda,  (Ol. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


FINISHING  MACHINES,  (Otsnp,  Etc. 
Chisholm-Ryder  CO.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Dl. 
F.  H.  Langsenkamp  (O.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


GENERAL  AGENTS  for  Machinery  Mfrs. 
Berlin-COapman  Co.,  Berlin,  Wis. 
Clhisholm-Ryder  CO.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  111. 
Hansen  Cang.  Mchy.  COip.,  COdarburg,  Wis. 
F.  H.  Langsenkamp  CO.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


GLASS  LINED  TANKS. 

COisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Gravity  Carriers.  See  Carriers  and  COnveyors. 
Hoisting  and  Carrying  Machines.  See  Cjranes. 
Hullers  and  Viners.  See  Pea  Hullers. 

Huskers  and  Silkers.  See  Com  Huskers. 
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HYDBAUUC  CONVEYING  EQUIPMENT. 
B«rUn-Chapman  Co.,  Berlin,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 


INSECTICIDES. 

A^idde  Laboratories,  Milwaukee,  Wis. 
INSURANCE.  Canners. 

Canners'  Exchange,  Lansing  B.  Warner,  Chicago. 
Jacketed  Kettles.  See  Kettles,  Copper. 

JACKETED  PANS.  Steam. 

Chisholm-Ryder  Co..  Niagara  Falls.  N.  Y. 

Food  Machhaery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KETTLES,  Copper.  Plain  o>  lackstsd. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Kettles,  Enameled.  See  Glass-Lined  Tanks. 
KETTLES,  Process. 

Ayars  Machine  Co..  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


KNIVES,  Miscellaneous. 

Food  Machinery  Corporation,  Hoo^ston,  Rl. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  ^Itimore,  Md. 

KRAUT  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  HooMston,  Ill. 
Hansen  Cang.  Mchy.  Corn.,  Cedarburg,  Wis. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KRAUT  MACHINERY. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


LABELING  MACHINES. 

Burt  Machine  Co.,  Baltimore,  Md. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Foo^  Madrinery  Corporation,  HooMston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Co.,  Westminster,  Md. 

LABEL  MANUFACTURERS. 

Gamse  Litho.  Co.,  Baltimore,  Md. 

Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 

LABORATORIES,  for  Analyses  of  Goods,  Etc. 
National  Carmers  Assn.,  Washington,  D.  C. 


MILK  CONDENSING  AND  CANNING  MCHY. 

Berlin-Chapman  Co.,  Berlin,  Wis 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 


OYSTER  CANNERS'  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls;  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hanson  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


FAlLa  \nUDoerie 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

PASTE,  CANNERS*. 

Burt  Machine  Co.,  Baltimore,  Md. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 
F.  G.  Findley  Co.,  Milwaukee,  Wis. 

F.  H.  Langsenkamp  &  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


PEA  HULLERS  AND  VINERS.  > 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Sratt  Viner  Co.,  Columbus,  Ohio. 

Slndalr-Scott  Co.,  Baltimore,  Md. 

PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  IlL 
Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

F.  H.  Woodruff  &  Sons,  Milford,  Corm. 

PEA  CANNERS'  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  Hamachek  Mach.  Co.,  Kewaxinee,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarbura,  WU. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Srott  Viner  Co.,  Columbus,  Ohio. 

Slnclalr-Scott  Co.,  Baltimore,  Md. 


PEA  VINE  FEEDERS. 

^isholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  TABLES,  Contlnnous. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  111. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PINEAPPLE  MACHINERY. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

POWER  PLANT  EQUIPMENT. 

James  Leffel  &  Co.,  Springfield,  Ohio. 

PRESERVERS'  MACHmERY. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PULP  MACHINERY.  I 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  IlL 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PUMPS,  Ait,  Water,  Brine,  Syrup. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Coip.,  Cedarburg,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SEALING  MACHINES,  Box. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SCALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoof>eston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scalding  and  Picking  Baskets.  See  Baskets. 
Sealing  Machines,  Bottles.  See  Bottlers'  M<diy. 

SEEDS,  Canners',  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

SHEET  METAL  WORKING  MACHINERY. 
Cameron  Can  Mchy.  Co.,  Chicago,  IlL 
SIEVES  AND  SCREENS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SILKING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 

SPEED  REGULATING  DEVICES  (for  Machines, 
Belt  Drives,  Etc.). 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

E.  J.  Judge.  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SPRAYS  &  DUSTS  (insect  control). 

Agidde  Laboratories,  Milwaxikee,  Wis. 

STENCILS,  Marking  Pots  and  Brushes,  Brass 
Checks,  Rubber  and  Sleei  Type,  Burning 
Brands.  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process. 

STIRRERS  FOR  KETTLES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 


STRING  BEAN  MACffiNERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

B.  I.  Buck  Co.,  Baltimore,  Md. 

Chisholm-Ryder  Co.,  Niagara  Falla,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Dl. 
Hansen  Cang.  Mchy.  Com.,  Cedarburg,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niaaara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Dl. 
Hansen  Cang.  Mchy.  Corp.,  Cedarourg,  Wis. 

E.  J.  Judge,  Alame^,  C^f. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Tables,  Picking.  See  Canners'  Machinery. 

TANKS,  MetaL 

Berlin-Chwman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y, 

Food  Machinery  Corporation,  Hoopeston,  DL 
Hansen  Cang.  Mchy.  Coip.,  Cedarburg,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TANKS,  Glass  Lined,  Steel. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Comration,  HooMston,  RL 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

TANKS,  Wooden. 

Food  Machinery  Corporation,  Hoopeston,  OL 
Hansen  Cang.  Mchy.  Corp.,  Cedari>urg,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co..  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Dl. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co..  Inc.,  Baltimore,  Md. 

TOMATO  JUICE  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  HI 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  PEELING  MACHINE. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Cotur. 
Indiana  Canners  Association,  Indianapolis,  Ind. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

TOMATO  WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Dl. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  lud. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VEGETABLE  CUTTERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VINERS  AND  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  Falla,  N.  Y. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

WASHERS,  Can  and  Jar. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  B^timore,  Md. 

WASHERS,  Fruit.  Vegetable. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Beilin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machtiiery  Corporation,  Hoopeston,  Dl. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore.  Md. 

Scott  Viner  Co.,  Coliunbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

Windmills  and  Water  Supply  Systems.  See 
Tanks,  Wood. 
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FRANK  HAMACHEK  MACHINE  CO 


KEWAUNEE,  WISCONSIN 


LEFFEL  AUTOMATIC  UNDERFEED  STOKERS 

ES  TA  BUSHED-  iee2 

PRICES  AND  BULLETINS  UPON  REQUEST 
THESE  BOILERS  WILL  STEAM 
k  DOUBLE  NORMAL  RATING  f 


JUST  THE 
BOILER 


EASY 

TO  INSTALL 

and 

OPERATE 


CANNERIES 


LEFFEL  SCOTCH  MARINE  BOILERS  LEFFEL  SCOTCH  MARINE  BG 

EQUIPPED  WITH  LEFFEL  AUTOMATIC  STOKERS  ARRANGED  FOR  HAND  FIRING 

WE  ALSO  FURNISH  OUR  BOILERS  ARRANGED  FOR  OIL  OR  GAS  FIRING 

THE  JAMES  LEFFEL  &  CO.,  SPRINGFIELD,  OHIO 


The  Feeder  That  S  aves  Peas 

Improves  Quality — Decreases  Breakase 
Increases  the  Capacity  of  the  Viner 


EJAMACHEK  Viner  Feeders  with  Distri- 
■  *  butors  are  the  only  feeders  equipped 
with  a  distribulor  that  separates  the  larse 
forhsful  of  vines,  thus  feedins  the  viner 
more  uniformly.  Steady,  even  feedins  is 
essential  for  best  results  from  any  viner. 


This  steady,  even  feedins  is  very  important 
and  consequently  over  Three  Thousand 
Hamachek  Ideal  Viner  Feeders  with  Dis¬ 
tributors  have  been  manufactured  and  sold. 


#  Can  be  installed 
on  any  viner.  Every- 
thins  needed  for  a 
complete  installa¬ 
tion  is  Furnished. 


NATIONAL'S 


Mm  plan 

Works! 


NATIONAL  CAN  CORPORATION 

SUBSIDIARY  OF  McKEESPORT  TIN  PLATE  CORPORATION 


EXECUTIVE  OFFICES  •  110  EAST  42nd  STREET  •  NEW  YORK  CITY 

Sales  Olhces  and  Plants  e  NEW  YORK  CITY  •  BALTIMORE  .  MASPETH,  N.  Y.  •  CHICAGO  •  BOSTON  .  DETROIT  •  HAMILTON,  OHIO 


